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Abstract

With the aging of population and the intensification of rural labor loss, rural development faces many
challenges. At present, there are still many difficulties in the development of rural e-commerce, and
college students have unique advantages in revitalizing the rural economy and enhancing the attrac-
tiveness of rural talents. It is of great significance to investigate and analyze the current situation of
college students’ participation in rural e-commerce in Liaoning Province, and put forward the path to
promote college students’ participation in rural e-commerce. Therefore, this paper will explore the
feasible paths for college students to join rural e-commerce in Liaoning Province to help rural revitali-
zation from the perspectives of individuals, schools, industry, society and government.
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Table 1. College students’ understanding of rural e-commerce
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Figure 1. The willingness of college students to join rural e-commerce
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