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Abstract
As one of the most representative regional specialty agricultural products in northern China, Dalian
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sea cucumber has continuously enhanced its brand influence and market recognition. This study
takes Dalian sea cucumber as an example to explore the impact mechanism of regional specialty
agricultural products on consumers’ purchase behavior, focusing on the pathways through which
three dimensions—quality perception, brand cognition, and price perception—affect consumers’
future purchase intention. Based on 237 valid samples collected through an online questionnaire
survey, empirical tests were conducted using reliability and validity analysis, descriptive statistical
analysis, and multiple linear regression. The findings reveal the consumption logic of regional spe-
cialty agricultural products: “origin equals trust, brand equals premium.” This study provides empir-
ical evidence for brand building and marketing strategy optimization of Dalian sea cucumber in-
dustry and other geographical indication products.
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Table 1. Reliability test
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Table 2. KMO and Bartlett’s test
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Table 3. Demographics
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Table 4. Consumer household structure
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Table 5. Consumer awareness of Dalian sea cucumber (a regional agricultural specialty)
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Table 6. Even with a 10%~20% price premium, consumers still prefer Dalian sea cucumber
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Table 7. Please rate the influence of the following factors on your sea cucumber purchase decision
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Table 8. Assignment and interpretation of key variables
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Table 9. Regression analysis of perceived quality, brand perception, and price perception on future repurchase intention of
Dalian sea cucumber
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R? 0.481
% R 0.462
F F=26.382,p =0.000
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Wk 9 Fow, B, BEAGSHERER, BRBANA M EST, R 0481, 1A% R? 0462, i
B TURR AT AN R R R A A B SR RIRRE T R R ARSI NS 48.1% AL R F
=26.382, p=0.000, KIBIAIEARILR) G ZE KT FTUBREDN AR ARSI KK E 2 B A B3 IE M 20
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