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Abstract

Taking international journals as the main research objects, this paper systematically reviewed 18
comparative studies regarding mobile banking adoption intention from 2015 to 2019. The results
indicate that scholars pay more and more attention to comparative studies of mobile banking.
This paper divides these comparative studies into three types: country studies, gender studies and
methodological differences studies. Moreover, this paper summarizes major theoretical theories
and models in the extant comparative studies, and further discusses the limitations of existing li-
terature and future research directions.
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1. 5|8

FEUHT BT IR, SR RER BV RAT IR0 % 2 Ay L 5532 8 7 T R G EEAE R . HRATH
HAh &R S AR R, SMEHECASRTSAR T[], BIEARLFEMBIHNEZETS. F
R B AEEM R REAR 2 —, sk, BIEATEAS T — I AT B HOR R, (5% 6
BE7E [ O 6 1 I [A) R b S8 B B 1 & O AT SRS S (W AR A ) . SRR, RS A5 [2]
[3] [4]o FEBNERAT AN T s RAER], @i et BRHE B RIS DU Bl AR 52 4,
WG RS FRAE R IR AL 7RI E, T H AT S I R B B 3h BT I SRR U, SAEGERATAIEL,
BRI RATE A, AT 3RAS %5 RS RE5] [6] [ 7]

JERBRATE iR TIRZ IR A LR 7 2 PR ik 55, (R ST PO, HAY T e
K B F B BL[8] [9] [10]. EARFEBNARAT H P FIEE AW I, (BAESBKTEE N, A 15%M8 T
BUR AT B 7R 4519]. Bk, PR SR AT A FEEA SRR L T4y 2L, BRefS 3 BhARAT 4%
SRR T8 3 18 50T 5 e {5 FH % S AR AT R R OCBRE IR R I R AR T IR A S IR AR B [ 11

H AT O A B 708 PR E BN 7R i 1 52l 2 5 R A sh BT AR O R 3R . RV 1R Py Bl [ s
W B RER T KEXRTRNRITRAFR RO, (HET AN OGRS R AR E R X . P50,
CF AR ) 72 S0 OB AR B RS Bl ARAT SR FH R B A BT A SCHR ) R BT A R . AR SC B ESRTT 2015
2019 A KA BT 09K FLE LU 077 TR B AH O SCR,  FF0r FodE AT — 2D 4 0 bR, dxs,
A Ay FE ] U i B A ST AT 2R 8 ) R R S B A B G b R AR R A ARAT ISR, RS IS A
FHRAAH L

WA, A SR 5T B v A0 1 A S AR AT SR FH =S 1 b s BT 9 o A M D K
TR =N, RIENAE T HARA W, FEES T3 BT 7. SIS B I 1
AR HE AR AR50 Bl AR AT SR FH e B B A R A 5 1) [l ot DA S STHR AN R s e B Je s AR SCHEIR T 3)
AT K H LR B T R BRI, X AR SR IR o8t T A G Lo

2. A
2.1. R Em 5%

AW FE R G0l il T B4 Science Direct. Emerald £ Taylor & Francis =™ A = #2 ) 4R 17K H
(ISCHR . bAh, 2R ERAE 2R 5] St bl FH SR Do) FE At B8 P SR 7 a5 . 78 SCERIRE A AR dEJ7 i, A
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DR A DAL A0SOk 2 B i 5, DA SCRE 38R 47 (mobile banking) W oCHE], R FH BB 52 8 & SCilikAx
FEAIG 2L WGBS, RS0, AR S UL R S HEBRAE AL, A5 A i U T AT B PR 5 4%
w, EOWE R E RZ A TSR E B 258 A8, WITEEAER 7 — ST S i s K F

M 2015 45 2019 4, KRR T 41 FAHKRCH . Sk, BAPEERE 18 5 AL kAT &
gE 50025, HrokiE £ (T2 International Journal of Information Management (3 %), H /X% Journal of
Enterprise Information Management (2 §%), JE SRR SCE A IR ZEIRHEBRTE S o

2.2. LERBMRSHER

2.2.1. HEEESRSHIER

2015 4F 2 2019 FHI L EAMERWE 1 s, NXEHARRATT UG, EXER RN, HFXH#
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Figure 1. The distribution of publication year of comparative research
literature
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WL 5, BRI S0 R A i A A kb, B n] BEERAE— B X TR SR AT R R B I LA . AL,
FADILHEAT 704, 0 3 AR DX 3R [ SR B AN 2 T 7 B B B ARAT R B /0 Ao W0k 1 B, 7EXTHE
HIX I A g R, REH AR s O R, R 47.62% I T8 2 26 W EAT (¥,
23.81% I FE AR LERRINHEAT 1K, 76 2 PR INEEAT OIS 0 A 14.29% . (EE K21, IR R e
J 16 NEZ, B T E 5% 22 (18.75%) -

3. TEMRER

FE o AT K LB AU 7 A A T 2 Rh R AR A . AR F L 45 T 2015 SRS 2019 4F AL T
B FH A0 32 B A R .

3.1. BERARESZERIEIL(The Unified Theory of Acceptance and Use of Technology)

A F AR B2 FE HEE 18 (The Unified Theory of Acceptance and Use of Technology, Rl UTAUT)E fix
T VF 2 B A RATHE A P AR 2] 7R . B HEILRLR, AR iR S| ot R, IR Tz
HTHREH P S HR R [12]. 2R LS 1AV MR B R, DTRG0, RS
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I~ tE 2R DL R AT R 2% A v B P P AT R BRI R . 9 T B T 1 A T 1 B R 4z
2, BEEABEZS5EHMNT EBEBED UTAUT)#EH, JREIESRSE] TR Z R . AKX
SCHR[EIE T, Boonsiritomachai 58 A (2017) 8 &4 AR 2 54T RIS M A, SINE RSN, X E#E
B IRBIHL L ShARAT K I A FH[13]: Alalwana 25 A\ (2017)ERE 78 8200 20 BARAT % 7 R R shARAT
M, DL UTAUT2 NSRS B R AR i, NSk, WUHSS 1. =Rl s e e
FABAE RN N AT 3 P I S 3 T BR1 7, 17 A A T R ) 2% e 10 A DA g 2 T iz o> P # 3 ERAT
MEERFK[14]; 7Hb, Kwateng 55 N (2019)7ERF FLINLH K FHAMSE I FE Sh8AT IR 55 16F, AIESE T UTAUT2
BERLE I, R g A SR R ZhARAT MR 55 10 £ MR I AR ANME LA RS AE[15],

Table 1. The distribution of comparative study regions about the adoption of mobile banking from 2015 to 2019
F 1.2015 £ 2019 FHBHRITRANLBEARBEXE S 6

Hh X 45 SCHRECR %
I 3 14.29
Jedk 1 476
ElS 1 4.76
(R[S 1 476
eS| 3 14.29

Je=M 2 9.52

m M 1 476
R 10 47.62

PN2RIA 3 14.29
[ZR14 3 14.29
P 4 19.05
& 5 23.81
JERK 1 475
18 3 14.29
[/ 1 4.76
Bt 21 100.00

3.2. FAREFEZHER (The Technology Acceptance Model)

Fi R %52 157 (The Technology Acceptance Model, Bl TAM)J&—ANEH SZWON 2 SAESE, FT a5
KBTI RIE[16]. Karjaluoto (2015)7E5K T-# N 4RAT N H A SCERZER R, £E 2005 4F 2% 2015
SEHEATI 55 T, 42% I SN B IEAEAE RS2 R Bl R (R AR B2 iR, 3,
FA PR Gy F A R gk AV F s AR e MER R (9] 8T, B TR AR SZ AR RLHERR T & BRI
IR, SCE MR P 3 iRk 55 R A AT e D5 T R E A A TRIG[17]. FrlL, RZXT#
BIARAT R FH A A 506 B B AR B 2 B AT T4 R AIAb 78, Haider %5 A (2018)7EMF FLAFH T 22 B 4
AT R P BV BRI, AN T ARG BRENTIS FE . BN B TR I DL BREN ETF A, RIRAR
EARAT IR FH 2 T ARAE B L 25 5 18] Sharma 25 AN QQ017)HIN T A NE . #4500 . (B AT 45 ) M
R E KA IR A N RAT IR A [19].
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3.3. EfbiEip

Delone Il McLean 1 & & 4t il A 8 (Information systems success model, El D&M IS success model)
AT 55 H AR A (Task-Technology Fit, B TTF)RAYt L2832 N H T 5L H P X AR 245 B R SR H 1S
Lo D&M IS IR FZE M =ANERE, BIIRSS P& 15 B & K& RS & = A E IR FU N — IR
(1)K H, Sharmaa 55 A (2019) 7L 56 A5 AT A0 5 4 FE AL A% B ARAT IR 55 SL b fst A AR IR, s In B 4E
S5K0F D&M IS USRS EATY R, St 1 — B OB FUREAL, DA T A P P R A 3 ERAT 1 SE B S FH AR 0
[20]0 BHTCRIN, JRFS 0T B G A2 5 M i b DX R P 9 = B A4 A S IR K O B LR 3R, kT S M 2 3 4RAT 1)
ShRfE A, WAL, BARATIMEAEE SR ISR ERLE, AR THEZRES, WolHR P AEE
B B HARMEER(TTE)E SUA “HARTE AN NPATHAEF A G RE 7 [21], KBS T A4,
TR . FRFHE . BARMESSE G B DAL SU8 0 . Tam M Oliveira (2019)%: TAE 5 HR
AW, KHE GRS G, e T SUMESE AR A B TTRRIFMES, KRN e e
SR S ERAT B A NGk, BEFURIL, SIS AN NSRRI ¢ &R B35 5 - S AT
N[22].

4. EEBBIET 3 AR

EC IR FOIT R — BRI FC AT Sy AR s, JHLE I 6 S B A B[] ) LU SR S BN A2 s AT R
FHE AR . x4 e ABEREAT ELECATE I SIHLYE T X R —Fh I BRI A mTBER N . 458, XX
b #4s . BUAAIE AR BRI A BT AR[23]. FEXF 2015 £ 2019 SE8 50847 EL i BIRE 78 047 0]

Ji 5 4325 .
4.1. ERELLEAT

FEMIE A A, EAEAE R A2 B KA L o, BT R0k B K5 Ik F 48 T AR 18] [R5 LA
1, Malaquias F1 Hwang (2019)375 4553751l LA SE B AT EL P8 P9 A [ SO 501 5t E S EAR 1 R0E B X AHT %
LUK R S BT M TR R 2 [24] . FERFFUITLG, MATTANE P B A BERE 90 1 #% sh AT T L 7 R E e
PO1E BIBEHAR . G I 5K JE LU A9 55 %5 TR A LA K L Ase 1 T [ 2 (] B2 Bl AR AT (4 K T DA S B8 B AR AT 1)
MRS E DL BEFLRI, AZARAERE 5 I 9 [ 2 2 88 s ARAT IR A B e, RIS EoR A T4k
R, R AR A SRR R KB 5, B0 5 YRR A BE IR ARIER . R4k, ik
ITsRiR, thoefmadE P H A B B, (AL EH P A B, FE0or ke v E [l
HEX

Heba 1 Wood (2019)9 1 #R 5 B 5 SCA 2 75 s MV 28 5 0 s aRAT B, 20 A mE oL 1 3% A
iy REH A AEEESEE IR A, R RS A (U PR 7 45 & g I & 5
JRATARS:  ASAEARE 22 5200 D)) R 01X =2 FH o # AR AT (8 A R IR A 22 e (25 WFFLR A, R
AUEAE A Fem =28 P R B AR AT I OB ME DR 22, T J R XS 76 = AN SR AL F P R R e 35 52
YEZINA, Fhaxsomxt 36 B - S AR iE 18 5% [ 3% S R P A6 R 3 RAT 110 2 A 2 2 5 i {HU e AN s i)
BER P ERZRATERE, XEEENZER.

Mohamed Merhia %5 A\ (2019)[FIFFREAT T 85 SCALLLELRE 7T, DLEEFIZR ORI ST X [26] . 1%
FEE S B EH AR Z AT H B, SEEAE. B4 LRGN BRFASRAT 78855 UL TS 52 1 Al GEFHAS
AR RS B ARAT IR 55K F ) SCH ER 25 . AT 1A g, 2R EC oD o [ 2 2 A0 B8 shARAT AT N ) i 52 31
M AR R KEEEEm . BERg RRor, EREHAMEE, HURSREA R E M,
FE A RS BN A B B R E . B, T AU R BRI R N T AR T R,
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HARAE, BALGER Va2 a iz, W T mb) 8GR A E BRI, #E— KRSk
T A0 T8 B A BORIE S A YR 18 3k 1 AR AR SRR T FUAS [R] B S5 A o R A 2 20

4.2. MRIELBR

A B EE AR TR BT T . #1140, Muhammad Jamal Haider 28 A (2018)7E M 78 4 2%
FEBARAT K FH R 1A P SO I,  R Bsz e A =2 BB VAN Lo e P R B S R AT IR R A AR K ZEI[19]
WEFERI, S OME AR v EE B o, DR AT T 1) SR FH 25 ] 52 )R F e AR 3R
UL () 402 25 S 5 T o DA R IR = A B R AR A B S BR (BB S AT B AE, BRI AT 15 7%
BERAT IR S 32 B PS5 e . AR ==, AL AN R ST N & T AS, B
Four P RSN ERAT IR B, [FR, Ao ER e se gz H A s # s iR AT sk A, HIX—
RIFAFAERZE MR ZE R

Bhatiasevi (2015)#F 7072 [ P HE M s RAT IR K SR, 25 S IR AN E FE L B0 A Bk n
FIEERAT T 2 A, #E—20 Hr i AN ERMV X PR 2R, DA B 4 b 1 A 2 [ R FH B S AR AT IR 15
L2710 WRFERIN, Toil FPEIE R Lotk BN (B ) B8 RS S ARAT (AT N R I S M e s TR T-HRMP AR
B, AEXS T 22 AR R, SR AR R BT A H ) AR s e SR 3

4.3. HAubAR LR

B 7 R PR LU AT SR R 2 A, AR IR TR R SCHR L A N T T VA 2 R BB IS,
Sharma 5 A(2017)7E LUK e i FE XA AR (R 2R IR 5K B2 ) BF 0 R P RS ShARAT SE M AR I, A 17 MLR 4
RIVRAGH 52 M 28 RV BE A LU AEHT 7E, BARAE ] T 97 J B0 AR 45 S A TR (1) S B DR B OR T 4% B4R
AT IR I [19] o 38 WA 5325 B0 BE A, BT 90 T £ D) % AR FEM0 % s ARAT 1SR 7 THT T~ MLR A7,
HAL 20 i BB AT R 7, AN, AT R S ARAT IR thA BB .

U4, #£ Deepak Chawla 558 N(2017) ISR HH, K 73 NBARRAIAUT# « BoRR B RE B
LSRRG = AR, B FUEA R s R AT R R 3R (28] BEFUREL, £ =440 hismd, A
XS ENERAT S A B B B E 25, o em P A R s aRAT I TS R 2 0 302 5 Pk L (8405
Pho ek, FAREURAEFR TR, RIABRAERETFAREESR, BRI SE RN R
ARG EH MBI Z NG, ATE RS EATRR S B S S T a# . WA, W FEaEe . I8
BRAIRWL 2P Bl WONEE TS T & AT T IR AL, s IR T — Mo i AR A

BTTEZ, BT S T REEAR L8N G A8 R R AR, A 9 ER A RS SR AT R A A 2
fitho AN IR EIA TR B » AR AU R R TR AT Ak [ R AR ELATE IR A8 FH B892 (X BV AN R 5 AR B (U 4R 8%
PR 20855 A

5. &hig

B ARAT X P AVERAT SR AR L B2, e m] DAY 2 AT I8 I A8 20 (455 15 4% B I [ b 0 B AR A T M 55 1)
TRk, BIEEIRE AR R, REEE. SRR, & AT DK AR AR [29] [30].

ABFFEEE 7 2015 42 2019 R KM 18 jw KT H KBS HRAT I LR AR S0, K T #shileT
WU R AL A FETEA P ATIR LR S S5, IR LRI 5T 2 A LR R BEAT ARV . RIS R, 2
RIS TR B ARAT SR I E B BRI AL R 0 Ay, L 250 2 3R A B Bl 27 5 B B A SR 1
BLE I 0 B AR T AL S UTAUT A1 TAM K HAS XU BORERY , [R5 B8 3L T 1 5 11 P IR &
BEAEE . B E IR DN ) B B 2 A R (k22 500 S ) SR AR F SR B 3 ARAT 1
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W&

RS, FRA

FER BT P R RS R I, W UK B LA EEZ R RN E AR, W, KZHW s
P NAE, BISERUT AR R, MONAEARR E2E, RS, BEa . GE. 2
SN RIS HIERARE . HENE UL AR A, RN ER R UES . &5, SREE
F BTN 2, BT TTRAES 1 AL EEORAS B ARAT R Hh L B R B T ) R AP DA K LR ORWE 7275 171

5.1. FBRY4

B, BULJVEA RS EAT R B LU UK, SRR T, 2800 WF T 2 R0 J T4
T, RS20 I ORI ST AR R E i BOTT LS B R, TR, ISR EE AT RO AS R KIIE I
HL b, BEEN R, RS RAT R A BB S ROR A TR A B

7 BUE KA BE TR A AR — A X I 70 B R AN A A R 2 R AR JRIT 0TI, 207220
T B DR AN R S5 T T8 A B ANTRISE R T 2 T] BOSTT RAE . 22 5F A JR KT R R
KL HIRM BRGNS B AIKF DL RN R R S M S AR 22 7, TR el T (o) 0 22 5%, W]
RE 2 H P X M s ARAT R R B R 3 AR5 o H T, 63X 05 T AT FTATS A7 AE A

5.2. RFKMEHE

BT R pirde 2 B4 SO ) BIF 7 2 SRk 2 AT IE PR 2 T A [ S T 2 [A] F LLRE F 4 R PR
PE, PR DUR LRSI A 1, MES S5 .

e, EUCRRE AT KIARI AR 5T H FT S 3 Ee AT 70 AR H 1) 1 7 sk A7 RE AR Ui
£, RURERRTH FAGE, MR BIBER T REAAIEA R, TS 20 T 7E I [A] P X B8 B AR 47 SR FH AT RE R A 1)
AAL[31] [32]. Bk, 3Bk g0 8 SR N R B 7 732

B, LA A AN A SR T 2 18] F P BB R D F AR TR R AR T, DR T RS B3R
AT RAARBVRAENES, LSRN 530 T 7 75 R BURS S AR AT I () e R 367G MR LS AN [+

Bk T RTHE B R BRI RN KSR 7C 5 171 2 Ak CAG B B A 838 ] LA SR N AN BIE BE B AR A
R AT (R R I TR G, WSS R T SR T 5.

B
ARSEoR B TR B 43 R 0 2 0 R ) 3
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