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Abstract

With the rapid development of the Internet and mobile technology, mobile banking is increasingly
coming into the public’s vision. In recent years, scholars have employed the Unified Theory of Ac-
ceptance and Use of Technology (UTAUT) model to explore users’ mobile banking adoption. How-
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ever, there still lacks the systematic review concerning the UTAUT and mobile banking adoption.
Therefore, this paper presents a comprehensive analysis of 28 literatures related to UTAUT and
mobile banking from 2015 to February 2022. The discussion of variables is mainly divided to ex-
ternal variables, integration of other theoretical variables and situational variables. In addition,
the paper points out the limitations of existing articles and provides the suggestions for further
research.
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1. 51§

AR TR A Pl A R, BRATHER T — M S SRS, BT, THE X
BT IR BB ST AR IRATEENP T — XN TRATRY, THREPBIERATIR A
DA B A GUARAT WAB /D SEARIE B AR 3 K P AR . PRI IR R IRE B RIIARS 2R . #m
B, R ESRN TS S, THPMS, RABNRAT T EH SR, BE
I 1t 2 52 A 4 v K R 5

78 H T FE R S 8RAT R A ARG SCRR T, 5 B R 2324518 (the Unified Theory of Acceptance and
Use of Technology, UTAUT)# K £ £ 2238 Frik FIAE MR AL EEE [1], wTUAFE WA 70 T M 2
KHBNRIT. 281, BT UTAUT BERTER ST IA RNE S R A B RR, 28 a A s)
HRAT R 72 R e i N Hefth 28 Bl dR s UTAUT BRI MRE 1 8 . R H BT ILE H SOk 58 7 47
X UTAUT R HFERSIERAT KA IR T Ak, AERXT UTAUT RHY RS G Z REGIER 5
B, WRRBER. N IR BRI  H, A0 2015 422 2022 47 2 H LA UTAUT JUBRLHT
A ENEAT R B E RSO E], X UTAUT Sy AR s dir ags 3y, D8I 7y e&
TR UTAUT 7ER ST H R A BRI . RN BT BT A A L, AR T LA
KA UTAUT 24515 FH TR S BT I - K A .

K=K 5 AN, NN SCERR IR AT BAR B B S 0 RS BT A UTAUT i
RUBHATIARN ;. DLACK UTAUT BB E (i (AR B i AT 4 8, iR UTAUT BARLZE IR SCik 1)
AR H B BNARAT AR BT 50 R R S i

2. SRR

T i UTAUT BERER S RAT A 78 b A8 AN e f00, A3z A Web of science. Science direct
PAJ: Emerald =AM XS 2015 4F 4 2022 4 2 A RSCEBET 77z BB Oy 7R s By ks, 3t
BEAT T PR IR O ] 1 R B R I SR R B N ST IR R OB 1A 43 7 “ Mobile banking ” and

“UTAUT” BLE “Mobile banking” and “Unified theory of acceptance and usage of technology” , & 346
Z 3| 58 Jai STk
B J5 FF U550 IX 58 f SCE AT RS IRL, B — MR 7S IR HAE S RS R E k9
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it B0 UGH IR AN I Bl 5 B 1 19 JR AN A OB ] 1 SCERE LABR AN 2 F SCRRERIE s IEATF 2K
SIAI Y 19 RSCE BARTRIRE REVE LR 1o 8tH R BN T 28 JCE, ARSCEEXX 28 fb CEHAT
T 2R TSN,

Table 1. Inclusion and exclusion criteria and quantity for mobile-banking and UTAUT literatures

% 1. XF UTAUT AN RITICRKBIAN LA R HERRFR(ERN B 2

PINFRE HeRrir e RS &
J8L T A2 SR R FHE L6
AT FH S SR 1R SRR EEE S 3R
e UTAUT 7t B i il UTAUT RAENBFFREAL 10 5
/& Mobile-banking AT 5t %} 5 Mobile-banking A HF 7% % 9 &

3. BRIRITS UTAUT #EiR
3.1. BEWRIT

M BHRATHE SO ARAT « ARAT M 2388 i A R LR T SR B RGBT R R 551 &5 FEBE P & B ]
DARS BN ) A I Aok SE RS A« B, A EE L B SRIGBh[2], SEBURERAT HLah i e B 4EZ[3]. R
iriEd R A st R, BRSSP RS A, I T SR IR, S T
M AR R T el SHRAT I S, BaRAT O N E R B A PE R RIEZ —.

3.2. UTAUT &84

o LR SNRATI S CE T, )T EWGL A2 B Venkatesh et al 32 I H T €5 B R R AT
AR AV AT MRS TS B AR 2 7Y (Unified Theory of Acceptance and Use of Technology,
UTAUT) [1]. BERERI[ NI T 8 RiElie, 70l it s R4% 345 M (Task Technology Fit, TTF) [4]; G ik
#£ (Innovation Diffusion Theory, IDT) [5]; #1447 AL 18(Theory of Reasoned Action, TRA) [6]; i1%I4T R
i (Theory of Planned Behavior, TPB) [7]; zh#LE %! (Motivational Model, MM) [8]; N AFIH TH 557
(Model of PC Utilization, MPCU) [9]; $iARFEZFTHRIAT A HIZR & 154! (Combined TAM and TPB, C-TAM-
TPB) [10]: #:£xi\ %1 EH 8 (Social Cognitive Theory, SCT) [11]. [Ff Venkatesh et al. it #2 H 1 B 4%k F P
) B B EAT Y 4 RS, 20 2 SR 1Y (Performance Expectancy, PE); 5% /) Fiilf](Effort Expectancy, EE);
2= 52 (Social Influence, SI); 18] 4% {4+ (Facilitating Conditions, FC) [1], LA 25X Uk E K 2= 1) BoAk
R

1) SUs

SUSHE 2 tH TAM 8 REE PR TR, B O NAEAE 3 R 40 nT DA Bl Bl HX
B TAEPRIREREE” , Heandg e el m A= 7). DRk, RS\ % sh AT Be e v H AR A 7 (P4 ik
E AN E- IR S Y= s L A N

2) B

BB E SON “ 5 RGAE A KRR 5 PR [4]. DA T —NH RGN = W ] LA
T R G R AT 5 IR R R T [12] o ZRALT TAM BEAS A (a0 5 1, BRI 5 1 1) 4
SR AEABATTER AR R B 52 2R [13] [14]. 45 77 HHEE X — DRI A8 T 2% 7 A5 FH 72 1m) 7 T f) 2 L4
F B2 W 7R S ARAT 1) 23 AIE S [15] [16] [17], B TRBahiRAT &5 B —E M EIRAERE, WA
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3) th&xim

e 1 2 o RN R RS N B R AR s ma R 2, A B NRRE R P S E AN A, R,k
AR X TR AN ERAT R UL, A WX P 2 B s R AT IR R R P A R A [18] o o SR AN AR FH 25
M5 REE, A e BA A BT BB %, IR G T a2l xS AR EE 1L

4) BRI A

fEFIZEAT AT CARERE v FH P Z R G i A B R i S Rz R e, 8O P T R
FRIR N AIFRFE[19] [20]. & R BN RATR, A0A15E S = A IR A2 Ak T 58 2 SR RVE R 264 R
fI[21], WYL, BRAT BRI SIS 2 70 45 SRR DL IC A P A5 P A sh AR AT AN I F2 [22] . 4
e U PEE S AR E R AR, A eSS 5T, IR, SRR IR [14]. XL
fth =l v Tt AN IR 55 FRT IR REAE AR 28 P BV R B, (IR oK T2 9 BRp it - 30 4RAT . sk, B
AIIEFLRE: R KGR shRAT IR A Z i E B IE R, HREERT SRR,
& RGN )RR [23] [24] [25].
4. kst
4.1. RFEEERFEITHE

2 I HRAE A AT IX 28 B SCHRIEAT T IR 26 2015 JTIA B A B K AR, 2019 4 SRR E
2021 4 it d (9 W), R 320%, SCERERETE 2019 AE A 2021 AT IRFRE K B SRR AT LUAZE A
DURWAS: B2, FEEHARINRE, BT C% BN sl i B BT 6 g i — Rk %% 07 20
Fk, BN T 1% E AT TG, S0 TR EAS [F] B A FAE A B 58 T (0 A AL
Fo SR 2022 4E R FSCHRIECR N 0, 36 At I SR I0 R DA AT e 2 A BT 0 SR ) 1 $ RG] By
2022 2 Ay, XAE—@ R EHERR T 2022 4 2 AR EAMSCE, M FE 2022 FE AR SCHRIEF -

Table 2. The distribution of mobile-banking based on UTAUT literatures from 2015 to 2022
3 2.2015 FE 2022 FHERITET UTAUT)EXTER S 7

REBEEH REHE FEEERREE
2015 2
2016
2017
2018
2019
2020
2021
2022

o © (8] [(8)] = N SN
o = o o o o o o

4.2. 1RIEEATiHITr

N THFSE UTAUT MR SR BT HSS G I SCE TS L, A0 2015 48 2022 42 2 A RRINE
KAz F R SCEAZ A TEAT T 0 R (R A UL L), RIS 7PN E S F R . & 3
SRR T 7 BIAT, BTN SCEREES R 2 B, XU SHRIT S UTAUT BRI 45 &1 0=
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B Z P EATIBTAGE, 1% 3 A A 2 38 TR AN E R T 7 Il ARG 2 32 3 AT LAKRIL, HH
SEFAE 2021 A (EBRRATER44E)  (International Journal of Bank Marketing) &% 17 1 k&, w
H ] 2 3 E T LS AE PY XHZ AT SRV AR, I JLEE 12 5 B AR 5| 1 [ P 22 3 1 R

Table 3. The amount of publications related to mobile-banking in each journal from 2015 to 2022 (two or more)

5% 3. 2015 F£ & 2022 £ AT A RPN THACEHBE(FERE XL L)

i RIIEZY S REHE HEYERREE
{International Journal of Bank Marketing) 2 1

{Technology in Society)
{International Journal of Information Management )
{Journal of Islamic Marketing)

{Journal of Asian Finance,Economics and Business)

{The African Journal of Information systems)

N D DN NN
o O o o o o

{Computers in Human Behavior)

4.3 MBBHERBXEITHE

1 4 XX 28 J SCHRPITRHUI AR A [X DLUAE [ 58 R e b I R IR AEEAT 17028 oAy —J SCHik
PIEREERIREAR B T AR M EKE KA ) 2 B X, BFE e D . FE/RGE JL PR B Holik /R B2 8
P ANRFZ IR A X [26] K HAREASRITAR AERE 73 S € (K B 5K, BT CLILAR SCEFERMA B 4 Geit .
T3 AN — e SRR 85 B S ORN o [ 9 FEL EAT (T FE[27], DGR SCHRAE VA SR P 1 L A T AT Gt R 0
TANEREPES, JEEARIEEZR. ZEbl LR, h 5 RICICRA 7R A KIS E R IIREA,
23 Ji SCHRR A 1 R e b B X BOREAS R Jo b [ SR AR A R AR A P o BRI T 80%

BAVRIL, T ROE B SRR h F X A5t KT TP &AM, IEAZPTA U E4EFE 7
WA B SIS T HR A T FIRERVE A . 2RIRUE, ROk R 1 LS SR B A R B, HATX T
Mo Bl HRAT (V5 FH S i) - 2 SR R [28] [29]s i F R SRR 5, JeHZ BN BRI i A
P 55 [ H RTAIAL TR s AT 4 0 IR B, T [ 5K A9 Bl th Ak T SE I AR IR B [30] . X At AT
B IR SCRIBDALIN BE A 7T RESK A HH 2 A BAN I8, IR AT BE 0 9% a2 2 AN T R B AR AT A g
J1o FEREA I M HHERS, XS S8 e I T RTINS BE G, AT TR s RAT SR A I dn it
NE BB B, BT S m A e [31].

Table 4. The distribution of mobile-banking based on UTAUT literatures from 2015 to 2022
3 4.2015 F & 2022 FRBFIRITET UTAUT)IEX 27
R X N R K B K X E
e 3
*H 2
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4.4, RBTEARBHITH

T TSR BRI FUREAT B N AT o b, ASCSHRT AL-Emran X TAM L @ A8 5 11 77 20
UTAUT sl A Bk 472035 [32], B U 4E 21 28 Fs Sk g N UTAUT #8731 3 25,
. MRS R G HABEIR AR B AG RARRE 1), AN ARG, S M
bR, N 71% (N =99); SAMAH 5% AR &R AN SRR TN = 7); fE5B =0 5 L 24%
(N =34) (& 2).

2 | BaHMEREE 3 BRLE

S ERAT R

Figure 1. The classification of variables in UTAUT model
B 1. UTAUT iRER T E 5 A

DOI: 10.12677/fin.2022.124035 354 G


https://doi.org/10.12677/fin.2022.124035

TRYE A BEAT 732
80.00%
60.00%
40.00%
20.00%
0.00%
%
& & &
& ¢ N
W
5

#

Figure 2. Line graphs of the distribution of variables in the
literature on mobile banking (based on UTAUT) from 2015
to 2022

[E 2. 2015 &£ & 2022 FEBIRIT(ET UTAUT)SCEKF
BENMB%kE

441 HPRTE

HMEARERIEEN UTAUT BB “Odiea”  “SBHME” o “Haigm” f gk Xy
AN FERAAE R, £ 5 B8R TEBSIERATIE R T, UTAUT SR R AMNTAS B BAR A . 85 12
HILT WK, REFE. S0, BB, AT SRR AR LT K.

Table 5. The distribution of mobile-banking based on external variables from 2015 to 2022
7% 5.2015 £ E 2022 FHERITRAINPLEEREN S

SRR H IR
%% 1 # B2 [Effort Expectancy]
Z 557 B [System Quality]

AN F B 1 [Perceived Mobility]
JSN 7] 58 B [Perceived Reachability]
JEHNE R4 [Perceived Convenience]
{EAE[Trust]

N = T = N

55 IR T RAT N E R ARSI, Venkatesh S5 AR OSSR SO AT IE R AR . — A
N e RIVRFE R R G RA I, B IRENZ RS, AT geetigs LA E4].
RPN SRAT R SR, AITH X ST 2 EE33]. REUFEN IS OcHy
iz —, X RGE LR R KR . Seddon 22 N RGFUEW KBRS AT SEE. AP 3¢
T — Bk A I AR AR 1k DA S AR PP AR B S A AT e, DR R FL N B TN S5 0 2 R85 )
SRR ATE 1 [34] . Luo 25573 SR SCHRFF A DO R S ARAT FI P ISR B IR 2 3500, 10 HL X 45t
ROR A BEH[35]. Wu SEEERFURRY]: EREIIRSIMTRT, Bahth, Wseplt. A2
BREEGFAL, FONIX =AM sl RELE T 2 (3 RS ShARAT IR R b SCBLT [R] B ey, 3% A IR A [36] o

442 BEHMIEPTE
AR UTAUT BT T 8 P RZEZ B, (HZHT UTAUT RIBEERE 5UE M P I =G
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SMEL K, Hik Abdullah M. Baabdullah 25243 [211% 4 1 5K Delone & Mclean 15 B &4 Tt Al b
MRS E. RF R (5 55 DA B I T AN A 5 AN WA B T 3R e (R B (371 4k,
Le S5 5| N T HiARBZ AL (TAM) R 55 F I I8 FPE NN 2] UTAUT [BEA H(38];
Ammar Z5E2 o BSE A T HR-H 2R B R (TOE) [39]. BIARMESERCHETI(TTF) [40] M\ 2 Fh A i3k
— AR T UTAUT BEER R B0 4RAT (6 FH = B AR Re ) . BARRE SR B/ A 1 L2 6.

Horh S R EHUR SRR B HA e A B ) 5 E s, 29 14% (N = 14), Bl 92 semi H %
R ENRAT R BE R R, HOGEMEMENEE, 20 b5 iEEE2ER 10% (N = 10)F1 9% (N =9);
NG AR RN 3 53% (N = 52). % Rkt G — LT iU AR & AL I, as
B ABAEAR AR B e %

Table 6. The distribution of mobile-banking based on variables from other theories from 2015 to 2022 (two or more)

2 6.2015 £ £ 2022 FHHRITESHMBIERTELE N H(FRELLL)
BEHMBELTE HIIRE
= SR BIHL[Hedonic Motivation] 14
>J 5 [Habit] 14
#r &4 {i [Price Value]
{E4E[Trust]
JEEN XK [Perceived Risk]
Z 47 B [System Quality]
AR 45 I B [Service Quality]
AR50 7 &[System Quality]
JIR%% i £ [Service Quality]
1 75 & [Satisfaction]
J&%0 5 F P [Perceived Ease of Use]
W5 7 i [Regulator Support]
3% Ak [Gamification]

=
o

N DD DN N W NN W b~ oo

1) ZRFIL

Hanudin 581 7 “FHU IR AR A & — Mg R T [41], Vander-Heijden 5 Hwang & Kim
FEREFERE I, ZhHLAE R BAR R 32 (K98 AT F1 A 3R [42] [43]. A2 SARAT VRN — R BN S B A B
TE LR PP AL B e v Fodad & A R 51 0 BB R A Js & s gk — 2N, R AR A8 AU St
R T P SR IR SR B [44] [45]. DR, SESRENHLAE RS Zh4RAT 1R FH B R 6 B R BB )
YEH .

LRSI R B A AR SR A 15 0 B B 4 . FERSSIARAT IS BT, B R B4R
1T AR BR[46]. Revel 2245, WRBINRAT RS sk 7 B 1E 2 8080t Ak
SR IARAT TR e 1 5 2 5 FE[AT], RIS 2 2 ) oAt [F) 28 5 2 AR S 4 1) 77 i B 95 [12] [48] [49]. 5
SEFIEE, AT AR GURAT L 55 BB IR 1 1), & P E R BE AL B RAT LS5 B, Ao ER— N E
TRAIRE, B A B R R AR ), R EhERAT YA P SR T B IR I 2 1 [50] [51] [52].
DRI AN 7 IR A PR U, RS BNARAT Wy SR I R RIEROK, A& P 22 ML 2 bk oK [53].

DOI: 10.12677/fin.2022.124035 356

i
;é


https://doi.org/10.12677/fin.2022.124035

2)

SPBE  NATTERI 2 2T ) 5 E ST AT M BIRR L 7 [46], A& H S VEFI S VS 1E K [54] - Alalwan
FEHEM RS RRA: ST P RAB AT R G BRI, XEWEEA8HZ3 AT
P, SeRiRt AR R S AT N R B R e, I L SR RS ShAR AT I T RE AT 2 1A
2 B 2I 152 [48] . BE4h, Kim A1 Malhotra 328 SJ 1502 — A2 MR A 16 81 BE R 2R [55] . 2% 7 Il AR50 Kk
OB B SERAT, IR AHE R —IRE AW )RR, AR T —F > [56] [57]. I — A
TERL, AR EARAT R S AR 25, SEmik SRR . 54, BT ER e
13 R B % A A g e N SR IR S &at(E B, IR TR s aRAT A MR 2 v, ok
I T PR shARAT 14 A =R [57].

3) Mg e

MR B SN V8 B 7 ST 7 B 2 -5 8 P ) - R B AR 2 TR) A AU AT 7 [46], BV 2 3
AR BA RAFEEM EE IR S5 [58] [59]- Luarn A1 Lin 2% DA K Yu 28 ATERFFE R B, &%/ R H#
AT IR BAR AR R T IR HI[16] [60]; Yang tHAEWFFL 4R, KA SNRAT RS Bk T
FLRAS, BRI AT FH P R - SR AT IR S5 A AR R [61] o 440 A U B I B 1 AR S 400 5
Uk B A RAT ISR R B B s i e 1, HSRCASERAG, RSB K Rk v, T B 2 B
(78 7E FH P R R 3T -

4) {51

UEAER B MM, SR HIRATR U B — BT AR AR, AT BTG
5T O 2 BIF T4 UE B2 TN 75 7 5 B 2l ARAT DA IR R FH 73 17 1 S8 R 3 [62] » Zhou, Gefen, Luo %5
HERIUEAT R YIE R Al e R B 4RAT B GBI B R R [35] [63] [64]. BRIk, BAELFENEELE
ZINF] UTAUT R

443 BRTE

1 S AR B ORTEA R R E s 5 P RIATERNZE. EM s IR E R, AR
1545 T T AE S BCE B A 0 5R 85 05 RO AR A AR . £ 7 RS AR T I, R AR
13, s IR 2 BRI, HUGEEEE, 4 a5 e S A 26% (N = 9)F1 24% (N = 8), 1XH]
AR R E DR 22 0000 AR Vi 17 SR 5 PRV AR R B AR b, M 0 T 0 408 2 S ) 20 R PR 2 i 81 3« A1 J2 1 «
TERSBNEAT KR ISR B, 59 M AR A SR I R B DR (R SRR A [ 5 T 4 P T %o 4 2 R AT BT ) B8 4 o) 1 58
R A SRR IR 2% LB B SR T 5 R (55 1R E bR SEER I FE R I8 I S 5 T L B 2 LG SR T N
SR B AR AT R 5% v W SE-4 i i [65] - Owusu Kwateng 25 2% 12 I 98 8% S8R4T 3 FH 2 IR i 485 SR o
WAESE TIX 5, BYELESUIUAR I By R I B R R, i ENFEE AT B B e
AMERIZAF AR R B S T 5 PE[66]. FF6)ZT b Ammar S5 fER Fo bR B, SR AML T
RN EE B PR B2 RS N ERAT o R N THI B v e 25 1 AR R A v 7 ST SR KIS I [39], 55— U7 T
B U A R S ARAT PR AL A SRl IR 5% . 28 BISR UL, A8 SCASH AN K 77 T 22 8 N o JIR AR 1 (1056 FH )
s FE6E S 7 H BB FHL LM R RAA T LI TR I L Ak

ERTH, KIHIT 3K, HE MAFUEEFE X KIS EIT 2 K. &5~ —
AN NAE A it sz AR 22 25 s sl i i W 8RB VA [67]. A5 Sl TAE L5610 A\ AT fE 2 R BLAE W) _F ik
T4 RAE G AR AR 5 43 A TR B SR AT DA RS R 25[26]. 534k, 2 S 80E A TR
B ESHEE RN AT RS R ABEhAR1T[68] [69] [70] [71] [72]. /ST /AR 3= SURHK: 33/ S B A)
Bk HE RE RSO R YE I . AN SCREEAE R R TS S — M AEEEN AN &

DOI: 10.12677/fin.2022.124035 357 G


https://doi.org/10.12677/fin.2022.124035

eSS

i

ERERM L, R SR NEE Z BT RN S &, SEBEANERHABINRITE, XA
% B BRI s 47[73] [74]. Goncalo Baptistra 25245 45 H, 4745 K IHC A (9 AL A3 2 58 fhi 0] T-4%
Gt, SEVEEMEE A, AARRMATR: A TR B9 N EE IR T IAE, T2 24T B/ SRR
AR, KA FER SR AT B R B EA SR 2 o S E R, S 8a o TR shRAT AT AT A
[75]-
Table 7. The distribution of mobile-banking based on contextual variables from 2015 to 2022
@ 7.2015 F E 2022 FRRITEREEHESH
BRZEE LR E
4 7] [Gender]
FEf[Age]
255 [Experience]
# B [Educational level]
A NI T Y [individualism collectivism]
KA/ #BE A [long/short term)]
iz A [income]
JE ¥R 5 [living settlement]

&R 56 [financial experience]
LRI [employment status]
{4t [generation]
=#[religious]

AN 5E 1 A3 [uncertainty avoidance]
/7 H B [power distance]

B R R R R R R R N NN W o ©

5. &g
5.1. 7Hg

JE CA BISCERN B S RAT R R I T 2 MBS, A5S =% UTAUT A TR 3087 H - K H
BEPRGME SN FT I, ARSONKERED HBIAT FEARRLX . ABERRPYA 7 A FRiEXS 2015 4F
2022 4 2 HRFM 28 FSCEREEAT 08T, LU TSR, B, BT UTAUT BB R IR 3 4RAT STk
H, R ZER RN AR ROk B TS ARG, FLOOR IS VS I AR B R s R AT (A [R] 1 i
ITRERE, WNINMIANR AR BAE =F s 5 LD . SUEFER, X T iZ 3 A R EETE 2019 IR E
B, 2021 A5 H AR (32%) , X U WY A AE L SR 2 5 (M U0 2021 4 R B R
(International Journal of Bank Marketing) &% | —k% ik, X8 H fi E &0 R UTAUT fE#3)
BATHE I B RR D

5.2. RBRBARFKIAZR

5.2.1. AXXHIFEPRM
ASC A [FIGE B 2 Kb UEXS UTAUT B R RS ShARITHEAT T RGN 5 22288 FIHT
AR T BB R, REARR R T EnaemmEs, BOEEE - ENRRM. E5k, £
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