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Abstract

In the context of overall economic improvement, family wealth management has become an im-
portant part of common prosperity, and economic risk management and planning has become an
important measure to ensure family economy. However, at present, most families do not have a
clear understanding of economic control, risk analysis and the necessity of purchasing insurance,
which leads to many problems that lead to the economy being unable to get the maximum utiliza-
tion. This paper describes in detail how families plan their wealth reasonably, and how to reduce
the importance of economic risk and insurance. An effective means to achieve common prosperi-
ty by ensuring family wealth.
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Figure 1. Percentage chart of the proportion of wealth management funds to total household income
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Figure 2. Percentage chart of insurance knowledge
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Figure 3. Insurance understanding channel scale chart
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Figure 4. Percentage chart of the necessity of insurance purchase

E 4. RIEMLLHEMEEHIE

2.3. FEER

RERTFABIRE . FEWRAAR RZA,  H TR EEREER T RIRVIRA L, K37 &k
SRS RS o KU T 372 5 3R S B3 7 A o3 ORI, R SBT3 < i % 7 I BB A RS B AR A B
S I E R3] X SE B KU BVGRRE AR T, SN XU 3 B AR Bz /N AU A 2B mT e
FRERA N R AR E D, JF HANR@ A i — HAKET . BAEEE N RS LRG0 BT, HREL
ARG HE A 2B BEAZ KRR IR, WS — B, B N AR S B S A 3 K AE L S A i
Jks EMEA R EE SO, AEIX ., ARSI . JF HAEREE DT PR, ITHE, Joid
WS AR TR, Xt RBRE . BT RS IR . B2, B 5RER/NZIA R E
RE ARG HIEWME SR, WFKEEWAHF NG, MR, 25 50 1 A5 1Y
BHUTFE(4]o Rt SCREXTZR DR OAN R, 0 R BTN o L B2 AN T 48 ik

3. FEMBLETR R R HX SRR BUERE W
3.1. EER, BFRENERIRSERKIAR

R B KR B R . KSR R BRI IR, e KA LR 8 B A7 sk S5 455
Ko BIMZRIRT BT XGEAEBAR - DMETR, BRREREKFEN, —EfRE LRE
B et . —RMAIRFAEI S KIS E B S 7R AR R R E B RIR I, FHRRRNE, &
BRHCE, X IARAEE R KE R R IR, W RETT K, . AT E, 7R RS2 R v
WIEFIE A H ORI [5]. R R EEN & 8 B R ROM Ay J R AE, K SR 987 AT 22 Jo b i 377 i
B, PG IR KRR B IR B BURARAT SR B RS SR B, D B A i 1 i B 1
BRARAE, JERGE B I EC B L], TR £ BE s et A sl M T B B D W S A R (6], =
AR RIS UL, SRS ESTIRRE T IERLORIR CRAESS™ Shai A, SASKRE SS A L mTBERE, B TR

3.2. MR % TSR E KR ETR E R R Gt IR E KU BT 4 )

M5 I, FRE S 7870 4 BN SBE A NIRRT Rt ab, ke ERMREELD
P8 RS AR /NI BRI, B R USR0S BRI SR B 9%, BRI e S E A
BEAL BB, ¥ R RSB I A R RN, R S SR TNV R R KU AR, S

DOI: 10.12677/fin.2023.131017 170 G


https://doi.org/10.12677/fin.2023.131017

NGRS, TEIER

BRI A7), B2 b, A+ B ERrA R BORIOR A E, TIRECR IS H, RIEIEE
Fe BRI, R SRS A A A Aol A SO B B T A GRS, RSB A A
BRI B £ 1 2 (1],

3.3. MFTIRERENKREEER, FRHREERERENMEERE

S, B R MR ELCHUR R IR, R R SR T . TR, i T e 3
A DR B RS B B G ) B2, 1R SR T I A T 2 K g fe iR e g e Bl . 2B, MEiiiiy
(AT R B, FEVEGI R S AR T, AN TR S S A A S S R U, T L TS e W B B 4T
Wb AR HET BRI, R R £ I AR . B =, RESABH L. %
SR SRR AP BB T, 5B T A BAA RO P2, IF LR B o R B A ok
IR 7). 7EAtE 20 BR GE (A 1 5% E R B0 7 3 5 50, T 4 e K TR B 1%

4. RER

g PR, BEEREZFOAWRE, AMIOBO KRBT, FEE A AFEREAT IR 5 0L
T4 AR S I SEAFAE AN 2 W R, R 50 B R 5 80 A A DA R R R AR A . [, BORF 5 T
BRK IR S, SR BRI R 5 R AR, A5 R BB R QR B X
Jock JX I B LA

ELmAB
r AR L2 B 2022 SRR SAEARREMIUE (95 202205).

SE K

(1] E/RE. ANE@R, A A ——ILFE B0 A T RKEN &8 R B4E]. SRR ARAT, 2022(2):
70-73.

[2]  FSER. SR ST b it B AR R Xo JXURG: % 7 e B R SR AL A [ D] [ 240018 30, El: VEFE 4 K2, 2021.
https://doi.org/10.27412/d.cnki.gxncu.2021.002387

[3] kR, FEERK TR R RSV FE~Z, 2020(14): 39-40.

[4] STH]. RS R E B I RN, &R, 2022-08-03(011).
https://doi.org/10.28460/n.cnki.njrsb.2022.004330

[5] R{EMBERFURYIZR R AR N]. F 5 HIKR, 2021-08-06(012).
https://doi.org/10.28617/n.cnki.nqdrb.2021.004324

[6] E<HoME. EHBEME WA G [T, 45%, 2020(10): 74.

[71 EAHHE. WEE R EEM WS 7] 28, 2020(10): 73-74.

DOI: 10.12677/fin.2023.131017 171

i
;é


https://doi.org/10.12677/fin.2023.131017
https://doi.org/10.27412/d.cnki.gxncu.2021.002387
https://doi.org/10.28460/n.cnki.njrsb.2022.004330
https://doi.org/10.28617/n.cnki.nqdrb.2021.004324

	家庭风险管理及保险规划调查研究
	摘  要
	关键词
	Research on Household Risk Management and Insurance Planning Strategies
	Abstract
	Keywords
	1. 研究问题提出
	1.1. 共同富裕是家庭财富管理的基础目标
	1.2. 新时代家庭风险管理尤为重要
	1.3. 家庭风险管理存在诸多问题

	2. 家庭风险管理调查研究
	2.1. 问卷调查及设计过程
	2.2. 调查结果与分析
	2.3. 调查结论

	3. 家庭风险管理及保险规划策略的政策建议
	3.1. 加强宣传，培养家庭风险意识与保险认识
	3.2. 构建多元化家庭风险管理主体和系统性家庭风险管理体制
	3.3. 创新探索家庭风险管理新模式，开辟稳定健全家庭风险管理路径

	4. 研究结论
	基金项目
	参考文献

