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Abstract

In recent years, digital financial services represented by digital payment have developed rapidly in
China, and the development of digital finance and inclusive finance is rapidly intersecting. At present,
China has completed the arduous task of eliminating absolute poverty and moving towards the great
goal of common prosperity. We still need to further address the problem of imbalance and inadequa-
cy in development. Based on the field survey data of various towns and villages in different cities in
Hubei Province, Guizhou Province, Hebei Province and other provinces, this project analyzes the
characteristics of online and offline scenes of rural residents and the use of digital inclusive finance,
and explores the relationship between the two. On this basis, it provides a series of opinions on po-
pularizing digital inclusive financial knowledge, and is committed to improving the digital financial
literacy of rural residents in future research, broadening the radius of rural financial services, and
optimizing the rural financial ecological environment, so as to bring financial benefits to rural people
and help rural revitalization and construction.
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MIRERE, Tk T DR 1A S A SR /N AR, =R TR RORIZ D AR 3T
[F1) 4 T SE i 2 AR [1] o 5 (0 4 KA 75 A e i I AR AR B3 7 S (R i AR S5 I g - A
AIA R RN R R = IBUL[2]. fEER R RE TR T 5, MRS EEm SR/
AL (B ORFR, XS SEI 2 MR RGBS [3]. BT I, 2k 2R 3 son] Bl 2 4 ) A gt ()
PERXT iR 2 M R &R TR % 2 MRS F12. I 2 EaESAEL. B 2 k%
BCRA EERNE.

ALURFL LTI 2 FE B el Zou%.0, R FBFEER TR, ksl 833
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FATEETRL LA SR TR AR, RAL LR TR ST EEEMEK R,

2. WHEkFdR

HATR AR, G SR, EZREALTILAI7Im:

1) BFEBESRXT SRR, EEERARS BTG CERENS R, HTeMAEARS
o DX PR R SR FEAR BB, T L 2 AR T 1 RN, JEH R A AN AT F [4]. B i
JEM R AETEANE RV, 8y el e 2 KRR bt 1 s B 2% LIl AR U 5], B4,
Mo BRAT « ST L PS5 58 =05 SO RO IRATI ARG ok 7RI T, ok ) 2 4 e R i
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2) SNBFEBERMANRII . EEFHEERITE 2 MRS BORS ST, X TiEHETE
BV SRR S T RE RS SCR T H 2538 2, R 2 IX SHIE 7 307 B it 2 AR MR . 480
[ (2023) [8]LALL ZR 5 BF AR R £ MR 5t FEUT I R 2 MR R I . X% (2022) [9]LAHE
TLAE o3 A B0 R 2 R MEIPEH -

3) SHFEEERMRBEWMERMI . # K EE(2019) [10BERCFE AR, . P 15 METREA
Kt WU R0 A B AR X R B AR R KT AR, AR 2 [ A A R JE KT
HRRKER: RAHX BRI SI K WK #EKFRIEMHKKER. 45 (2021)
[L1JFE TR SCARB T, i 7 2 W8T e ik Fe i) B N 3R

25 F HRTHIBE A Ok 2 I\ 2 P B il SR B R S P R B B KT R
SRR SS K Fea A SE T, WA A IR 25 SRR £ MRS R R T BOR L. TE 2 AT R
SRR R R R R R THIX Z ) HE KRS WHMEG I BRSBTS, =4 b
LT SRS B MO RIS, AT E A E SETET .

3. Wi EEAEERE R 4
3.1. HEARIFIEE

A SCHE EESRIET 2022 4 1~2 AxHdbE . soA . WAEBE 2 NE AR RS 28
F sz & . [N 2 BBENLIEE 150 F R AR RO S, B AE. A& 1500 4, A 2H
Ik 833 143 »

3.2. AR

ARSCREARBAE N DR IE R ZIEA . R E . AR FIER T FEANL AL 5
AT AW TN RX 8 MEZHTYILESE, AT ERERNE RO T EMEE. &
Ja I BRI 1 TR o

Table 1. Basic data
=1 BIEEXER

al

HEAIE el bW TR BRI EIEMIVE o 4 ah A
5's 2.14 2.02 0.89 2.14
55
5 1.98 1.92 0.85 1.98
HDAE 2.00 2.50 1.00 2.00
‘ GEE 2.29 221 0.89 2.29
HERE X ]
FR4E 1.95 1.88 0.87 1.95
B4 158 1.09 0.67 1.58
L E T 2.07 2.04 0.89 2.07
10 B LR 1.79 1.70 0.79 1.79
W SRR 10 i LAk 1.77 2.00 0.86 1.77
AhHFT T 2.19 2.00 0.89 2.19
Lol FhiE 2.13 2.11 0.82 2.13
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I 1.55 0.98 0.64 1.55
Wi 1.79 1.80 0.88 1.79
i i 27 m. R, B Pk 1.98 2.00 0.83 1.98
Kt 2.18 1.95 0.89 2.18
PNy 2.42 2.38 0.94 2.42
L3 1.63 0.60 0.80 1.63
FRENHL 1EH 2.01 0.94 0.87 2.08
LES 1.48 0.62 0.80 1.91
H 2.15 2.17 0.89 2.15

AT R
T 2.02 1.90 0.86 2.02
HIEMT ] 219 230 0.87 219
il T 2.02 1.88 0.86 2.02
A TR £ 217 212 0.91 217
%1 % 1.91 1.79 0.81 1.91
N B H 2.10 2.01 0.88 2.10
LR F 172 1.64 0.78 172
R, . PR 2.20 2.12 0.95 2.20

Hh5

el i 2.00 1.91 0.84 2.00
PRI I8 1.65 152 0.48 1.65
LG 2% 1) it — I 181 159 0.74 1.81
Ui P FREH I 1.94 1.88 0.85 1.94
TFiE =10 2.29 2.23 0.96 2.29

SR AL AL 12 A NS R AR KA IE S SR S R R 4 9 (BB (0 LK
W), SRR T R TR, AR TN, 41, 42 WA,
XEBEFER T A7, WERIE ARSI T & LGSR AL ES, BAELHIO
B, KRB RIGRT SRR, 2R, SIMOAT. & EMREE, T i, i
PR AR B LR SRS TR R ARG LB BB A A 7. TR 22
SRS, WA L
S TAR PG E T L, A B BN X G T AP, AR T8 H R R RO LI
SRR BEAIAL W PUBIRE, SR TR LIRS, B i e
.
4. & FETHRNRAERBFT SR ENEWAZELE 51
41, FRABXTRRA

2N AR SRR AR B R AT Tt ricit, Rt afid, ftHafftd, e
itk AF + GfEH + RPEATE + KPEMKSE, RS S5MEL OGN ERE TR
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FE SR o
42 HrEMENEXTRIRA

By e Rne SRR DUE R B LT B, BRSSO RE . HIRMTE SR /). R85
A+ BE F7 A AR 3 IUAE W] BEAT SEAT AP G et 2R B 1. N S emtfe /) £ 2R
FRARWIE, FEML, R 2655, S A A AR F 37 It RN RN T B EAT 19X 4% 7 9 e RO BE D 1EAT B2
P28 31 Bl e ) - (EDBROK, - ELIBR IV B R BE 780K
4.3. & EETIHRINKFEREEIRIEIYI ST

1) £ EXTHN BRI T 3% Rl e 0 HO B E A4

Table 2. Model summary

*2 REmRE
B R RJ7 WEE R WREMERRR BREMEFRME R -IRK
1 0.329 0.108 0.017 0.89346 0 1.567

Table 3. The estimated coefficients of the stepwise regression model for the impact of online communication on Internet
consumption capacity

3. LR ERMIHZRRE W MR £ Bl IR BT R C

N AARHELL REL FrUELL R n
R t wEN
B FRAERS 1R Beta
(&) 0518 0.062 8.411 0
2% N5 0.272 0.027 0.329 10.031 0

a. HAg&. HEEMHE 2R EE

¢ 2 RN 0T AT A, R 52208 0,108, Sz (R34 RO I FASERAR . 6 DW = 1.567, %} Durbin Watson
table HE47 740 #, S5REM, DW ERTEERA BAECIEIRA, HHEERERMIN, i T,

BE—5 M 3, AR PRUEL R AL, Y = 0518 + 0.272X f)a —FEIH R E B EHME =
0.000 <0.01<0.05, #Z5RE/R, BEIHRE b L, HESRIIFEENL, & TF55S BHMNE 4R
Z I RIE R R,
o HLRIMHT

2 EARIR(X) 5 EIE R 2R BE S (Y)FEAE Y = 0.518 + 0.272X (LI S% R . SN EASH I AN TR
e NI LI E S e ot e O R = RV Ve N | 2 e a s W QM SR s WA B SR I i (2
Hizm .

2) LT o BBV e miae ) B EE S

Table 4. Model Summary

4. EAEE
B R RJj WEE R MREMERRR BREMEFRME R -IRK
1 0.051a 0.003 0.001 0.94478 0.003 2.152
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Table 5. Estimation coefficient of stepwise regression model for the impact of offline scenarios on Internet consumption

capacity
5. S THRNERKMIERENNMZE S E)IRE G RE °
- RAFHEN R B FRUEIL AL »
Y — t ATE His
B FruEss R Beta
() 0.403 0.041 9.941 0.000
575 0.042 0.029 0.051 1.467 0.143

a. IR HIEKRHBREES.

MRAEZE 4 BIEEZ5 AT DUE R J7{E 8 0.003, 15 AW BRI A RCRAS R IR UF o HEATBIRL R 250 ST
PERL, DW = 1.529, #xif] Durbin Watson table 7] LL& LA DW B 14 4 A0 7E H A G HEIE IR, A
TEFR ML, BRI

BE—2B 0 5, WIEEBEECRAMEL R B, Y = 0403 + 0.042X fa— 4 A RFUREVEMR =
0.143>0.1>0.05, FKHREIHZRE b AEE, AERAGIE N, 4505 TR 9% 58 ) B 50
Z AR RARE .

o HRHHT
2N Sy sont BRIV Sk Re 1 B A RESEER, (HEZm A
3) & LR WX S AT RE ST 5 [E A3

Table 6. Model summary

* 6 REME
R R R 7 WRERTT  MEMERER  BEMFAKE MR- K&
1 0.188a 0.035 0.034 0.33673 0 1.410

Table 7. Stepwise regression model estimation coefficients of the impact of online communication on mobile payment ca-

pacity
7. %k LRZRXBRTATRE DR E S EYIE BT R
AArHEl R AL PRk 24
) =
e B e Beta t R
(&) 0.754 0.023 32.448
LT 0.056 0.010 0.188 5.513 0

a. ARE: BahsiAEE

T 6 B 53 Hr, &I RAE A 0.035, X1 A5 AL L& 24CR HF A FE AR . X DW = 1.410 BA K& Durbin
Watson table #E47 7 2047, Z5HREEH, DW (EHRILF HIAEERA BAECHE RIS, FEH) e ik 28 o i,
Feadid 7.

W—2B iR 7, MIEEBICR R EL REL, 2R ER, Y =0.754 + 0.056X [ H R E MR
0.000 < 0.01 < 0.05, E/xil TEIHRE b A7, HEE SIS LREN, WL TR 58306
N2 M RIEHR R,

o HLRAMY

2 EATHX) R BN ST RE S (Y)FFAE Y = 0.754 + 0.056X (IR TER R . SNk ESm B M T A
AR E, B Aee iR, W BBz fae I B ARER, HgmzE.

4) LT GRT BB AT AR T HIEE
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1< 8 FIEIA A BT T 1, R 75 224 0,036, 3B UL FCR FEANERAE X DW = 1.483, X} Durbin Watson
table E4T 7404, SRR, DW ERIERA BAHCIEIRA, HHEkzERMALN, s 1.
HE— i 3% 9, RIFERABEECRAREL 25, Y = 0.902 — 0.083X, #t)a 4 EHF T EE M N
0.000 < 0.01 < 0.05, XYWl T [HIHARE b Kf#4E, HFHREAS I ERREN, WA TR 5833
RE 2 R bR ZR, HAm % .
o HLRIMHT
LRS5BT SI(Y)EE Y = 0.902 — 0.83X X R . SN TRl MM T A%
MARIE, B Aeelih, HmiEzE.

Table 8. Model summary

8. HAME
Y R RJr VR WREMERHR REEFRME MR- K&
1 0.190a 0.036 0.035 0.33659 0 1.483

Table 9. Estimation coefficient of stepwise regression model for the impact of offline scenarios on mobile payment capacity

F 9. K THRNBIZATRENEE L EAIRE G R

AL A bR (L 24
i) . [
B B bR R Beta Bt
. (% &) 0.902 0.013 67.097 0
5l bs —0.083 0.015 —0.190 —5.578 0

a. RARHE: BESATREDT

5. BAEEiL REIN

WRIGEL L dr, #3H PUR 4hig:

1) K EMHZWERMHE R BAREER, BREmEE.

2) & TR EBMH BRI R BRI, HEWHAEE.

3) LT BIIAIRAREFEGHIER, BRMEE.

4) KTHREBIZMENZ AR KRR, HRERERE.

WRIECL Eghig, it —Ditm o MUy B ERae /), B R A A B AR

B RESHARNE EHTER, TEMFEERIRIFIIFEE. EHER T SRlGe IR
R, ATURAEAAN. A A5 SRR T 6 QQ . SRR &, LUK & il 5= 1l 1 T A D g
SRREIR, JE L EA A EAL SRR AR T TR A I SR L WL RS R IR AL, IR RE
AEA X Gk ARG, RIS, NIRRT E M FRARISE S S, A T R S ST BRI R,
T B R ) 2 ST A2 B

BB FELATHROITREN, SRENEERFES. N7 REASNEMAEKT, #
IS A I ERE I BLSEtE L, BT CRASERhEE /3R MRl » R PURHIABE G 0rps, PhR AR
SERREN AR, SHh, BUFERABFEEL T, # 8rEEeminil ke, mAK R e
RERUI, AB T REAAAEN L ERhsir 6. B, wimecBa. btk &, Ja
FEXIFEL L 52 TSl R, I SR O R H 7% B ST XA T AR 3R et xR
FREAHAR YN LR, RN, SRS RIS EEE M AR LI TR, AR AR R &R B & WA, LR
% AT IREAT BB IIE, AR B TR B O EN M AT R B AT K 2 A
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AR e B 5 S, IE RS TN A RSBl AR, IR AN AR DT, ARk fr
W e AE L R b, SEHL “RETY” b o TORAEIRMENOT AR M ARSS, SRR LR
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R DR WO RIE PRI RE, RIS it 00 W6 &1F, IEmnssl, KK s
Fito DR AW R EERTRA IR EIR S BT PAESE AR ITH SRS RK T

FEL. THEERNEFEESRRBRASHE. SWEML, RNEBTREARF L. D
BAL S PSR R A SR E B P ROR AR EAS 2 T A RN . BRI, A AN s (E AR R
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IR BT AR R A B e SUE L, REWAREIE. DNEUS TS AMENLHISE . T KIS RS
FEAKS U A B P R, T RIS R GURI 7 S V0 Bl G35 R G Uil AN SR A5 10k 5 T AL )
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Hm'5: 22S018).
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