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Abstract

The development of financial technology has given rise to new competitive entities, intensifying
the competition among banking financial institutions. As an important tier of domestic commer-
cial banks, city commercial banks have adopted digital transformation as their primary strategy to
break through and seek changes in the present and for a significant period in the future. This
transformation brings both new challenges and opportunities to their operations. This study ex-
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X

amines the impact of digital transformation on the profitability of banks, using the sample of do-
mestic urban business behavior in 2011~2021 and employing the instrumental variable method.
The results indicate that digital transformation positively affects the profitability of city commer-
cial banks, with varying impacts depending on the level of asset scale. Based on these findings, the
study proposes recommendations for the digital transformation of city commercial banks, includ-
ing clarifying their own development levels, strengthening digital top-level design, and building
digital customer journeys.

Keywords

City Commercial Banks, Digital Transformation, Profitability

Copyright © 2024 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 53|

ZHEEA R RSP  . hE G B, EAKE S INE SR RSN, SERETTIEE
T, & EERAT OS2 B0 s[RI LI B AR PO, SRR R RS TR RERAT T
B, A R B ERAAT AT AR B I G AT 10%. MEIf 5T, 2021~2023 4R [ %5kt (BUM L
R, SR ZE MR S AR E R, RABTIRER ). T T ER RS AT s i E KR
MEZG %, ElUR T SRS, HBORAT WA AL, $ETF 584 i E R .

SRR, BB E COUSESTC T RS MBS o[, RS T IR
BT IREEAKFE, MEBLETR. MEKRER USRI ZAE[2], AMGEm THRATHT SRl g,
Wi oR AT 38 G AN IX SR 55, IR B T ARATREHEE A S P R P XU 4 ) S P A O RE T [3]
AT R, BT BN TR S S, 0GR T HRAT AR RS, FERHRAT BRI RE S AR R
SO, X PRSI 2 ARAT SR I T E R .

WRATVE N /INRAT R SRR, DA SRR 22 0 S BRI SRR, G = it R Al 25 0 A M LA 2
FARHRE F I Z 0T oR, R ECE o A5 B B IR E F nTRe s K. T4, B i RO R s 17
MR FIRE A T BRI RS, AR NS OB EAE ? X TR EEAE B i .

2. HRGRIR

A R TR R S ML ARAT 4278 2 (R 70 2 SR AR ARAT B A e T IR Bl 7 e T AUR DU
F RSN =N J71H

2.1 SRATHAHEBREN DR

R ARAT AT B AR R S R RT3 AN ph MU E TR P AR 2. WAE R SR BB SR AR AT Ml Jre
SETUEARZ AFENEREG KR, IONEAT A FIUR BIR DL S 8  BOR Ba 5, A B T4k
TASKIL[4]. AMRIABTEAR YO BRAT BT R A T T A5 AL B SIS IR AN e Pk . S AR
FER BB RGN SW TR AR SRR RE) “ T4 87 A “BORE N7, R
BRSNS L Bl R NS S AR . PR AR SEERAT BB A ERAT R AR AR B TR U
H PN AR DR 2R HE BN [ A0 SR A R

DOI: 10.12677/fin.2024.144146 1413 4rfib


https://doi.org/10.12677/fin.2024.144146
http://creativecommons.org/licenses/by/4.0/

X

22, SRITHFHRBBRAR

E NS E R TE REAR . B A AT E SO, iR a5 AR . —L8%
FINN, WRATHCF R R P R AT ANE TR E W, T CHAT 5% 0 Z R AR BB, T
AT B AR . RS2, @8 e, RATRENSIG I PR e AL DTRRIC L
Pl S5 R I BUHT . BRI AE S, XA BT HRAT S e R 5 A B 03T, AR A — Lk
FHEFFMRN A BEENTERE. oS E SRR RIE R, RAT B AR R R T HoR 3%k
Kot etk BB R DL 7 7 5 32 JRE A U T AR 7 2 ) A A

2.3, SRITHF AL BRI AR

PV ERAT B AR R AR R 2 B T A, IR SN . 2123, AR DL R (e 55 5 ThT A2 AT
BE 2, BRI A ARAT 6 S A B B S, WERIAEE . LA LR N RE T HEAT BRI
M I 5] AHORHITFE BN FIAR 2 1 70 Bt 1 3 Ml ARAT 7 A e B T s A AR S5 Pk, T 22 AR B
T, NTUR B 2. Bdiia 2. MR BNE. AABIR. SCITIESE4ERE o Hr e AL e
RLEARSENS . AW TUHE A NIRAT SRR R B s 5 SRR RS B 45 T T I e
H, FEVCREC A8 + RIE” S & 77 BT TR Rk it WL, AN SR ARAT ) B e e 7
SRS L A7 AE S AVERSFIE[6], B2 FIRAT A A, AR a4k . ZE AL G R /1 Rl s2m,
I LR B RAT B AR RCR

3. HEMBEESTEIEN

Table 1. Descriptive statistics of related variables
# 1. AXTEMRMLT"

RRAWR HAHE HmER sME BKE s

25% 50% 75%  100%

IS TR G e 1029 0.46 -1.58 2.72 1.26 0.94 0.70 0.67
A UKE 1165 1.11 0.00 5.29 2.06 3.68 4.17 4.62
BE R 1124 1.09 22.61 28.75 24.91 25.39 2575  26.58
TRITHRE 957 0.93 0.02 13.25 0.99 1.60 1.81 1.71
ANV 1015 0.18 1.72 4.14 2.59 2.57 2.56 2.57
S 1021 1.81 0.05 33.80 3.61 3.42 2.75 2.23

R INAREZ T ] 1272 1.10 5.69 12.17 8.22 8.54 8.81 9.37
S IRAN A C S 1272 1.21 4.89 11.36 7.87 8.23 8.57 9.21
B R IRIKT 1246 0.49 9.79 12.29 10.88  11.08 1115 1133

AHFE L 2011~2021 4 [E A 125 FIRREAT B FIREAS, SR A IR ] 5 RIOSAR AL 43 Bt 250 A e B0t
FEAT A RE ST RENA o AR SR A S P TR 8] i RONAR RS DL 4 (1)
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MR ATAE t I TA) K Ass, NTRTTAR R, FROREE T AN AT LE t ISR B FUBOKF: Con,
NPERIAS R, RN | NEATAE t ) RS2 ARAT B AT AR 2 g, ABENLIRZN T
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Table 2. Analysis of the impact of digitization level on the profitability of urban commercial banks
2. BF WK EITRA SRS

iR TifE(QD) T (2) HEQ) HHE4) HHE(5)
N 0.00756 0.0442"
A2 I
(0.00657) (0.0229)
0.172"" 0.136"" 0.113" 0.0666 1.0347
B KF
(0.0212) (0.0219) (0.0198) (0.167) (0.597)
N 0.0967"" 0.0874™ 0.0570™ 0.0657"
PR
(0.0253) (0.0364) (0.0275) (0.0263)
) -0.167"" -0.168"" -0.155"" -0.145"" -0.210™"
A RBEHE
(0.0343) (0.0340) (0.0327) (0.0339) (0.0461)
0.0166 -0.0127 0.0453 0.120 0.159
RATL R
(0.132) (0.133) (0.132) (0.130) (0.146)
0.0399™" 0.0369™" 0.0609™" 0.0597"" 0.0348™"
Rz
(0.0147) (0.0133) (0.0168) (0.0165) (0.0130)
- 0.163" 0.0521 -0.0257
SRR
(0.0946) (0.0985) (0.0844)
B ) -0.176" —0.0891 0.0973
EALINAE R
(0.0901) (0.0933) (0.101)
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Cragg-Donald Wald F 14.41
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T

(0.319) (0.602) (0.851) (0.869) (0.709)
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