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Abstract

In recent years, social space research on tourism destinations has gradually attracted the atten-
tion of the tourism industry, and this type of research is of great significance because it concerns
multiple stakeholders and involves related industries, urban and rural development and sustain-
able tourism development. Based on the study of social space, the thesis attempts to focus on the
study of social space in tourist destinations from theories, research methods, and research topics
and draws the following conclusions: 1) In terms of theory, it is based on the social space thoughts
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of scholars such as Lefebvre, Multi-theory fusion analysis is the main focus, and breakthroughs in
theory should be achieved in future research; 2) In terms of research methods, both qualitative
and quantitative methods are involved, showing the characteristics of interdisciplinary methods;
3) In terms of research topics, focus on the evolution of social space and Driving mechanism, other
topics are less researched, and there should be breakthroughs in the future.
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Table 2. Common research methods and contents of social space in tourism destinations
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Figure 1. Driving subjects and practice methods of the evolution of social space in
tourism destinations
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