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Abstract

With the development and popularization of Internet technology, the influencer economy has become
a new business model. Exploring new advantages, innovating new products, and allowing tourists to
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revisit have become the focus of sustainable development of online celebrity tourism destinations. In
this study, the questionnaire method was used to analyze the motivation and behavior of tourists to
“check in” in Internet celebrity places, and it was found that tourists went to Internet celebrity places
to “check in” with five major motivations, such as self-presentation needs, conformity, social commu-
nication, shopping and entertainment, and four major behavioral characteristics, such as creating an
ideal self, enhancing the cognition of Internet celebrities, seeking recognition and resonance, and con-
sumption, and the tourism motivation and behavioral characteristics were highly correlated. On the
basis of this analysis, corresponding suggestions are put forward from the perspectives of tourists,
local governments and Internet celebrity destinations, in order to better enhance the attractiveness
of Internet celebrity “check in” places and promote the benign, healthy and sustainable development
of Internet celebrity “check in” places.
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Table 1. Descriptive statistical analysis
1 RGO

259 P HIrE BHRESHE  BitEol
5 8 151 834 834 83.4
& 5 30 16.6 16.6 100

DOI: 10.12677/gser.2025.144086 900 IR A


https://doi.org/10.12677/gser.2025.144086

TR, Jidk

18 H LR 7 3.9 3.9 3.9
18~26 % 161 89.0 89.0 92.8
GRS 27~37 % 7 3.9 3.9 96.7
38~48 % 3 1.7 1.7 98.3
49~60 ¥ 3 1.7 1.7 100
[ TAE 25 13.8 13.8 13.8
£l 8 4.4 4.4 18.2
24 146 80.7 80.7 98.9
HoAth 2 1.1 1.1 100
—IE 8 IR 10 55 55 55
—HE 4T K 36 19.9 19.9 25.4
TR 2T Hh T AR

—4E 1~3 K 119 65.7 65.7 91.2
iUl 16 8.8 8.8 100
AT = ) 22 12.2 12.2 12.2
JAR 41 22.7 22.7 43.8
A [4~5 K] 52 28.7 28.7 63.5
KAR[S RLAE] 31 17.1 17.1 80.7

TR PRAE A A [H] 25 P L30T = N
2R 32 17.7 17.7 98.3
FCAdupFA] s iR 1 0.6 0.6 98.9
HAthm ). G R 1 0.6 0.6 99.4
HAtIS ). A 1 0.6 0.6 100

34. FESHESH

AW FE A R 2 ) S O R TR K, B AAREACRE Ry, AT LAIRRD 52 A 32 WL AL 3R RO o
EXEROFENE S — SR EIATE LN SNSRI, BRI E RN bR, B2
PO BRI BL R & TS B 4 R AR . 0 TE R EINEAREZ R, hdrpERE, 2
AAFEEM o A5 R EGESE, AIHIAS[E B 07 3000 & A [R] A 45 2R TR A5 E RO AN R Dy i .l i
Cronbach’s Alpha 2 #{5 FERI 759 700 5 7 I AE L2 5 AT {5 o 255 B R B HUE Y 0~1, A4 mtmT LLofs
e 285 R AR B AT AE FEREAT VLG, 2715 P R EUAE 0.9~1 Z AN ARH AT 15, £E 0.8~0.9 Z [AR W] {5, /£ 0.7~0.8
ZIAFAR RIS, 7E 0.6~0.7 Z AW AR FMER], £ 0.6 LA FNONATE, ZHEAREHR AR . fEA
o, B R ) Cronbach’s Alpha 2%y 0.884, Ui WIAHI 7T BT il FH A A B R A5 FE iy, BT

FEMEE 2).

Table 2. Reliability analysis of the questionnaire survey
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Table 4. Correlation analysis between tourism motivation and behavior
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