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Abstract

Island tourism serves as a vital growth pole of China’s blue economy. As a core component of destina-
tion marketing, tourism destination image exerts a directimpact on tourists’ decision-making and the
market competitiveness of tourist destinations. Traditional questionnaire surveys are constrained by
limited sample representativeness and insufficient diachronic coverage, while online texts from so-
cial media have provided new data sources and research approaches for tourism image research. Tak-
ing Weizhou Island in Beihai, Guangxi as the research case and based on the cognitive-affective theo-
retical model, this study integrates 1930 valid tourist reviews published from 2018 to 2022 on three
major tourism platforms (Ctrip, Mafengwo and Qunar) with 218 valid questionnaires. By adopting
content analysis, grounded theory three-level coding and the ROST CM6.0 tool, this paper explores
tourists’ perception characteristics of Weizhou Island’s destination image from both cognitive and af-
fective dimensions. The findings indicate that at the cognitive level, tourists show the highest percep-
tion of the island’s tourism resources with natural resources as the core, while cultural resources,
tourism shopping and management service facilities receive relatively low attention. The results from
online texts and questionnaires are highly consistent in the tourism resource dimension, and the per-
ceptual difference in the tourism activity dimension is closely related to the seasonality of island tour-
ism and weather conditions. At the affective level, tourists’ overall evaluation is predominantly posi-
tive. Positive perceptions mainly stem from premium natural landscapes, while negative evaluations
account for alow proportion and are concentrated on commodity prices, transportation accessibility,
market operation order and supporting infrastructure. This study confirms that the combination of
online text analysis and questionnaire survey can compensate for the limitations of single research
methods and enhance the comprehensiveness and scientific rigor of tourism destination image per-
ception research. Targeted optimization proposals are put forward accordingly, which can provide
references for the image building and high-quality development of Weizhou Island and similar island
tourism destinations.

Keywords

Island Tourism, Tourism Destination Image, Image Perception, Online Text Analysis,
Cognitive-Affective Model

Copyright © 2026 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0

(GHORY ore e

1. 5|

20 {H28 70 SR, SR By ikl it N A SRR B, IO A S R A R N . A,
K] 55 B2 T K (0 22 A BUR SCAE R 2 UCHE HY B35 T R e i B U 7 o P B 6] 5502 T ) DR DA Rl
ARG A R, B TR U N e i C 22 5 M ) B S SO bz — [ ¥ B ik H A3 B AR A
SRR S K W7 BRSO B BN 5, AR BR8] R T B A TS M 5, B g e
[2], AFAEACHRZRR, GRURERZ S ARIRAT, DRITIAEAR T ™ S T R S B BT R A 2808 v B — e ik
PE[3]. R H HIHTE SAE 9 H B E SR DB, e B IR I R SR S AT B IR ZIR . IR E, HERE
IR X A PR T e e th A 15 U 2 SE A S Ak 3 H AT RO, 5 SRR AR R I CRTIE
DRl s SRR 1) F st I 5, R ST B ik iy F (K358 5 0 (1 5C8E

DOI: 10.12677/gser.2026.154072 796 Hh BB A


https://doi.org/10.12677/gser.2026.154072
http://creativecommons.org/licenses/by/4.0/

MEEL &

il B T GUBR IR ST A T 20 t42 70 4E4X, %3 Hunt (1971) ki@ X —ME&, Kkl e
G SN R EN G, FEai I FLAE i & @ b i) S84 FH [4]. Baloglu 25(1999) Ml — 25 51\
TIERINFN 2 Rl H O GO0, B <0 - 5 BERL[5]. Beerli 55(2004) % H, A%< 5 mm i
BHPNETE G, T B08 AP RIS 43 5l 22 5 i T Y S SR TE R [6]. FIAMZEEATANZ AT AR H
()M TE GBI o 3508 492 3 O TR B IR RIS J7 THI[7]-[9] o 1B 3B 2 238 W Sy S PR 3R
J7THI[10]-[12]. BEAMEN & T H[13]-[15]. th4h, A H L ZIE RS BiE . i Y SR8
T T SRR EN ) LU S A T [16]-[19] 0 75 2248 HA 102, A5 Gl ) & W BEAE R BRI I Y St 7L i - B
B, RRWEXIRRE B T I ST R, (AR AEERE AR, RS I A e 45 RFR[20], 1 bEE Bk
W4 AR R R, A A AR AT K E B R AN E RS B, BRI SCAR A B AR T AFE—
SEFEIE FyRAME G A6 1 R PR PE[21] -

TAESR, EFHAWITIGT 2 ML SCARTF AT . TR =55 (2022) L g v Sl tth, 38 Ik e 4 X 4%
FELIPFR I L0 ORI I AN G PP BEAT AT T [22] 0 4 RIS 5(2022) it i 48 B i 2 AR AL SC I B R AT
ML, AR HERT BRI H I 5 [23]. XIBE(2026)H T “IAH - R B, @A
KAG & AR AT R R, 8 R 8 VR B R N BRI T I 5 T G I I S5 [ R 25 0 SCRAE AR A
[24].

TS FRE PRI R A A XA, B EBA 5A X —K. 4A H—F. 3A JEXFIK, W
JeJE VR B X B SRR X Ui FE AR IX, 7R “ =7 B S N K RV i B i i
Bz 8, A iklie & e % B BAA AT EAAIPER- . HiBEE SRR, T B i B ek 1 &
JEAB TG B 25 508 1 5 4 15 7, W0l 75 A 22 i e E 0 b AR SRAS D 25 1 7 IR 2 TR 5% o6 200 T T P Bk
B TN B e T 0T 78 2 AH o — M vk, = N4 K BE F DI RN TS s 22 30F S0 A B sk o i
SRR R, U7V N 4 25 5 R R R T AN

FTUL L, ARSCIE “AFD - 1R SRS b, R 2 e T HRAEHERE . s . L0 JLI
SOP- G ILTT 2309 SLATACEIE, 45 A N 48 SCAS 73 A2 A0 1) 35 8 2 SR AT 2 it 2 SRR 5 i T 110 MR S s n
ARV, B EIR T 25 X6 T 9 050 PRI DN RS 5 ET AR e A O 4 55 A i, 90 2 X T 5 1140 8 A 7 SR AW 1 55 1 1)
RN PR A% 0o 5 DR I 6% ST A 5 1) 2 R P PR N 25 SR 5 [ DR T 5 i D ) PR b T 4 HE R 1L B

2. BEREREMARGZE
2.1 BuiERE

A HJE ARG A R SOA, Bl RJs I [R]85 )2 09 2018 4F 1 H 1 H % 2022 4F 12 H 31 H.

W SCARBAE SRR T RHEFE . Dydess . LR L= ANt 9 3l (R0 2 s VP o AR DU BN AT 07« S B

53 B Rk 5 A ARAIVEE; SREL. AN LEBRN BRI SR ER 5 7 HE .

F FHEOT 30 FHILE SR, Sk, Ak, BAREs, EREFEIRAT MR ASRIUTVTE 1334

%, L 106,233 7 EHWEEIRAL 72 A H AVE, Rt 12,210 T AR ZWE) LARAT MR I H AUV 524
%, 165,958 F. =ANPINEIEIREL 1930 4 A0F, FEUSTT 184,401 .

22. ARF5ZE
22.1. ABRHE

AR W BTN TR BB Tk —, A RN ORI 3 T AL B, FLR {5 B ROST
CM6.0 A HEAT 43 1a] « ARG 15 IEGE ST 2R S, DL B & R S i s B I 5
RSN
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ROST CM6.0 (ROST Content Mining System Version 6.0)-2 1IN A 22 BH #i2 B AT & B9 N 29238 &
gt FAB AT D) Re LT A B IR AR SRR A A, B I [ AR IR A7 1) R ] SRR B A A A B
AT PUAC SCAR A 1 R RS AR R . B T IR, e A A o . R
ULEAIRIE, %10 P il A AR i, REE X IR ot AT T 1Tk, DR 20 i AR . M3t %
BRI RS A A iE SR AT REAFE I 2, E ST 45 R T 456 N T gmtih it 4728 RAIE «

2.2.2. LIRTBIR = BYRESHAR

ARHIFER FHALAR AL (1) = G Gm A AR 7 X6 WX 24 SCARHEAT TRV o0 i, BB IR IR ATE R % 05 H . S
T 3sk 2 Fh 79 44 BF 75 N 53 ST 58 BRUG 38 CEEST, g A — BB I gk iR, ARG AS(E E

1) FFisgWA%(Open Coding): X AR TS SCAHEATIZ A 04T, $RHLS H IR SUBAIH OE WA o
Blhn, M “URKARIERL VOMARTE” R KRR “UWDMER 7 SIaTemE: A “ B EEEE
FLSHARTTE” rpdR it “ACmIE RN YWk, MBI YIGIES 87 4, VIR 23 MIARTENE .

2) FHhgmig(Axial Coding): KT “HIRZAM - MR - 1558 - A - AToh/ TR - 4557 1t
TR, I R D T A TR T W AT 2R A B, ¥ “OKBRIR R “IbiEge” “ KSR
RE7 SEOREIAHN C BARTRIR EVORE; B RIS T CEmMEM R DM st SETEREE N
MR AEREN " . AR B R 8 ANEIVERE, BG4 A3 ukE,

3) P IE4mAY (Selective Coding): 7E - Hhgmfd 3t b, 1A% 0ot - ST W 1| (1B 4R E, ek
Py gt R & E B A TR R AE S . AH FCER IR CORIFERRIR T CIRIEESN " R “TiRiE
LS ARSI 4 A —F S B NAZOIEE, gL Y S AR T GUR AN 2 A R DR R R A

2.2.3. B ESRELENX

HIR N TP I, AT 4 N—23EH KT 8 9K B R R SO T

1) RWFEIR: FRIWERENEIN H R G MR, AR AR R IROEEGR . KSR, YoM, fE
)5 N SRR st . RAR S FREERE) A K H .

2) WRIEESD: TRIFRAE H S 5 1 &0 o SAE D), BREE( SR, BN AcE). i
(REEEIR . RNz AR O RAE) AR RIE « W) . TP 3% ad& g o%) i
“YKH.

3) MR FRIFEAT H AR RS S5 A 2 U R, BRI . PR ARG
JEREE = 92KH

4) JiRIEE S RS G FRiFET B A B KT 5B RGN, AR XS RS
. BRI E =N R EH.

2.2.4. [O)&IRRE

TR T R R R R ARG, TR RSN A, 153 TS AL ORI — T . A S SR
XN B e H BT U AN TR A N A BT R A I, DARCOGHIBIN S i SR ITIE AL . SR R0
% 236 41, HHETCAAE 18 4y, HE R 218 40 BUn A5, 2% N 92.4%, Cronbach’s a &%(4 0.960,
KMO {4 0.957, {SXET].

3. EMBBErMER SR
3.1. WKL AE ST

3.1.1. ESTHFERS A
BB AT “ = ST txt” SCRY SN ROST CM6.0 B ftf, %8~ [ 58 X%, 3 F5% 401 R 450 b 2h
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e, BRSO, SRBE IR . PR RS IR RS, RIIERS B AR Sl < i HEA
HiI 50 f R R, BRI 1.

Table 1. High-frequency feature statistics
= 1 SIEHER T

4 i AR i H4 i AR i
1 T & 1917 EAT| 26 i 168 EAT|
2 Tt 615 EAL 27 s 168 EAL
3 S 478 E4r| 28 kil 167 E4n|
4 FA 450 %4 17] 29 PERVN 159 44 17]
5 CERTED 363 4 1] 30 W 157 4]
6 7 337 %4 17] 31 EE 156 1]
7 Jbifg 294 EAy| 32 fiiE 155 A
8 FIX 289 EAr| 33 i Ui 142 JE4518]
9 s 271 %4 1] 34 KA 140 1]
10 fig a1 5t X 249 %4 1] 35 ey AmpEN: 138 %4 17]
11 H% 247 4] 36 ER 138 4]
12 b 241 4 1] 37 i 136 4 1]
13 (IEES 233 7] 38 nT. 130 JE2518]
14 R 232 A 39 itk 129 A
15 K5 216 EAr 40 N 127 TE4518]
16 HEME 215 EAT| 41 55 118 EAT|
17 H 208 %4 17] 42 N5 127 1]
18 1K 197 4 1] 43 =R 126 4 1]
19 s 194 EAT| 44 biige 124 i
20 I A] 190 £ 1A] 45 Mot 111 1]
21 M EG 185 EAT| 46 2827 107 EAT|
22 IfE 183 EAT| 47 Kifg 105 EAT|
23 IS 182 TE251A] 48 il 104 4417
24 ik 179 TE 4515 49 YN 104 £ 1]
25 WES 176 EAT| 50 {18 102 EAT|

WAAMERE, W R4, A, Shid b B ADURIAEE, JCh 4 LR, SRS R A
i, WU REN . SRR SRR B ERVER. B O MRS U S 51 4
B I B BRI B0 T L St 2 R A5 L Bt H)

WG 4 (SO, AT 10 B0/ LR IRIH B . 66, Bte. BRA. mEb. ffd. Mo
Jie Ak, BIK . K, KESHRIEEIEE %, QB TR “REIE” , HRIFEIE I

SRR, A R R TR VR BRI S LR BEVE U T, B TR A 5 XK S
S BRI IR = AT, (R LE “Wad” STRTEICE MR T Wi S, e
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T S TEZ 7 TH IS A R i Tt o
3.1.2. EAY X8t

TR X ZAREAT IS H 0 DLk — B Ml B B i R . ISR R 4 D2k H
TSR BN A RIF IR RIS RIS RS RS, EHER R — g2k E
W IE T, TR H BRI R E . BRI 2.

Table 2. Statistical summary of cognitive image analysis categories

=2 NS EBSGTR

—KH RER/€11 BRI 53 H ZHKH A BRI 53 H
H AR B 26 4618/30.15%
i BEUR 28 4751/31.02%
N SCHHR 2 133/0.87%
BRAE 1 63/0.41%
5T 1 77/0.50%
T 5 10 907/5.92% Kol i 1 63/0.41%
B SFAT 2 198/1.29%
Jite e ] 5 506/3.30%
Ak 2 186/1.21%
HRIEIR R 9 1092/7.13%
RS 3) 23 3584/23.40% i 7 1098/7.17%
BIR 3 786/5.13%
15 3 422/2.76%
i iy P 2 55/0.36%
mﬁggg 6 70/3.07% i S 3 130/0.85%
g5 it i 45 Ui 1 67/0.44%
MK 2 218/1.42%

B AT RN, A I B e T IR AR, R AR BEIR,  JLUGRRIETE BN, IO i e
55 R 25 VRt (1) SRR 55 o TR BRI TG BN T T, IR 2 0T i Ui 1 S RN A 8 P T SRR, K it T M 42 ) e
B85 o T LA HH IR 2 SN ST TR 55 1) 1 AR i e B2 U AT AR HH R (0 & MR G B, [RIINE X -0z “ 477
LIRS T T R, T AR M7 ESERCNTEE.

(—) HRIEGEIE N En 5 b

He 2 Il PR IRR ST Sl vl A, FAR R EAERT 100 ANV, 3R E T 4618 W, AR .
“Hmtn L7 “WAKPHRE” BT SiRH R R, BARCRE, MR AAREILRER, 2R
IR MEER R, MR R BIRBM BB NRZ] . 2T, WS T ASCRIER R, #
FINSCRATCRCR A IR, T S R R . BRI AL U BIR, UHRE
ST 2 N SRR R R BRI ASE 55, SO BRI PR e A A R T T

(=) RIS F 2 A

TERIFHG SN H o, 288 (1098) Je i 1 (1092) ik FE e v, ABAE VPR R B 2 & Ha B L AR
T TFEASEARTTAE, B o HRABAYR LK, 12T ALAREEE] ", W
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B A SC LB A AE UL AT REPE s R ERGIIE IR A 47 br(182) . A7 #R(129) JF0a(54), Ui W 2% 4%
SRS N2 LU RO R o IRE(786) T E FERSAR T~ =, EEOCRA “UglE” ,  [FI SCuE BE BRI
P)(186) - 2 Jcik TUF B A SE, M0 $2 S AR ROl IR WAAET 9% BN Sk e b o, 7T %
JEAT P U IRIF AL &t LRI A FEE R,

(=) TRl BN

FEAZIEH i % B nd SVEAE TR I 18] (190) A AR (77), d o i IS T o BEMOR A Tk I () L
EI BRI, W% 2 TR F0RE, FRAEA RN R BRE B AR X 1A BRI A,
RPN AT, ABBE 70 0 25 48 A AR« /NREAR BT SRR B 0 AR P2 B, S 3Ry b P PR AR Rk
AR UAEM” B, M AR EOPE e asE]; B IR AR AR, AR 2 i H R
MR B, RIS T R D).

(V) i Ji e B 5 e 25 It DA R 23 A

2R H B AR SCTE FEA B, RN 0 BRI ER . SR KB R a8 “IF R “UIR
%7 SR A SUBRS ARG, SR B X A B 55 A R, (B B R R Bt
A TE” o BT IS T EIT R 583 — 187 “RMBOEA T 7, RYIRCE R B _EIE A7/ 7835

P =St 18

3.1.3. {ERER S

FIF ROST CM6.0 B 1Ext it 25 MEAT 15 B0 T, B3¢ 3 T, It 2 o TR 5 [ 155 B G g e 2 B3k
PUNBINRAR E], 5 H 78.500%, MRS LE b 11.47%, TG EAR. ERMENE BaACt, K2 5
TR BRSO, i “IEm” “SEm” “MRR” “ART “UER” % Mg SR
SR, {H 2 8 v 6 53¢ X1 28 BRI R K1) B R /=G i DR i i 9 R 6 b, 3k 8 W 8 1) 5 38 PR 45
Jo T 5 i s 1 P AN B RN, O ELAR U SR AR B AR EE, TR 514 b nT DA R 4
EALRAS

Table 3. Statistical summary of sentiment analysis results

3. BRONERG TR

(RSt Hoe L BT R Ko 1=
—f& 638 27.00%
Ui 1855 78.50% s 517 21.88%
i 700 29.62%
o 2 237 10.03%
— & 198 8.38%
R 271 11.47% RS 52 2.20%
=3 8 0.34%

3.2. XASEIEX LS
S5 AT ORI S SCAR DT N, A& T 7R, —HMEANE. WHRF, =T
S

3.2.1. INFE &R XL 4R
FERER SCA TR, S 2 oI 5 BN E0 T R DU 2R H Gk & A IR iRIEEsh. ik
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b

Weo R E B RS Yt o 1) A A R T B R R AN HEA
TR B S R S5 vt RS S . BAREIE IR 4 PR

Table 4. Comparison of cognitive image categories

A4 ONHARER LB

Y SCAGI T (BRI 43 EL) 4 If) 5 7 (1345) H4
i BER 4751/31.02% 1 4.06 1
i 5 1371/8.95% 3 3.94 2
RIS 3584/23.40% 2 3.71 4
iU 5 R 55 Vit 470/3.07% 4 3.81 3

JE I P ST LA b, Ui R ORT IR S (R Ui TR RV i i B R 5 TR SRR RN R K
— B, R B BN TR AT 22 o R BRI R AT 4 LEHETE B —, R I I 5 PR e R IR S
BRI, il PR AT B 2 BRI B2 o (FR iR B AT IR 25 bt T HEAE J5 T, RS AEIX T TR
BB N . RS SBR[, 2 R I 2 0 BT ) DA B RS % o TR B e 2 R AR K
R PR R 2O R AR RS, Xl 5 MR 0% 25 i i 7% sl s
3.2.2. {BRREEFEL S

TE W28 SCASI T AR, G725 TR 5 PR T SR B S AR AR 15 4 2 32 BRI F ARSI %56, i T A
LG . RS EERDUNEEAS, Bk R LK 5.

Table 5. Tourists’ sentiment orientation

5. R RRE

i %D Wl 24 rP TS % n% Wt e
(B2 /L) (B2 /L) (BE/H 1)
TE TR I I i i o) SRS P A T 2 A i 11 182/83.49% 24/11.01% 9/4.13%
T B SR 5 2 SR AR D B 158/72.82% 49/22.48% 11/5.05%
TN 5 2 i BRI R 186/85.32% 25/11.47% 7/3.21%

Ui A U] AR AR I 46 3, THARIE 28 5 LUK R R ERTEIAY). B E. R, BHEL BRE
T BN T A K =

DR X 28 PRI A7 A “ ST E M w1 7, R AT SR S R SO s B AR AR T R
T 25 MO T T i v 1 2 5, TR Uk R R S 1 ST o LU AR R R AR E S, IRATT ST BB IE R 22 . WA
KT, We 2 NI Y & 1R 155 I G AR S 46 o 32, E X i AR vl B S RS AN, 0 T U 2 R AR 1 2
MR, AT RIEM S KPR, DAEA ST TR A B 8, s BRI IR 5%, 1R
i 20 R
4. 71ig

W5t LA Baloglu & McCleary (1999)# H! (A KN — - AR AL G FIRHELE , XHE M 5 1) H IR AT 1
WUAEFEfRAT . B FLEE RIGAE T XA BRI By i 17 B2 T A IE R, o 9 BEAR AN [R) R AL N % R ) 1 Ik e
PRI B 45 22 4R T BT I A I0AEYE . DL TR 5 2 SR N AT R IR IR AL B 42 . 0 - 15 180 3h
MU 7 T B R 15 18
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41 ZFRESHAMNAERKNBERELER

WRIGNFIVET DI RE R L, AUREASWT T b B TE S 48 3k — 20 %l 70 D 52 S 1k (hedonic) JE R 5 Ty
P (utilitarian) 2R P52 Herb, BL“ ARSI “HEREXOE” KB % R B IRLE L R T
R IR RN R —— U 20 IR SR B R AIAN B T o SRR 5 R E b, A R0 R 2R
1ML “ASEAERNE " “ RS Beht " “ AT “ ik ” ARSIl B 25 IR 5% et il 3
(KD R 22 W T DRI AR B ——i 2 0 IR R B Z N PRy 1 B T D RE RO 5 A ez - L
A THAE AFAL .

WFAREEE R, PIZRINATE RAE MO E RR S Bs1e HoR B E R 2R . Bk, fEIERIERE
BORBRIE L, SRR R STk 225 T IR INRTE B INZE SR 78.500 1 AR M - IR VR A v
2 65% ) I ELHAR A B AR BHH S W 58, W “ XGRS “HoKIE “ HERIE” 55, iR
[F] A 55 Vi A2 385 DA R 1 IR T PO O o5 AR U B 2 20%. SXRH, X T iR H K
&, BRSO R 1 SRR 8O I A 5 ) 2RV, B ARl R 2t “ A0
2, MARDIRENE ZE 2 A AR -

Hk, AR ROER AR L, DIREN T R E R W . PP, 20 70% R
WP TV SCEAE TIAE AN SO AN e A D RIPELERE, T A B AR TR IEA
(AT AR (2 R SRR S BCR AR IAT A7) o X RIURERL 7 “ BR800 MREHESE: Jif
TS B RS IAEA B R SRS, T RSSO . S IE S D eV EE R AR KT AR R A
IR PR B e e L SR, AR SRR A IR R G DRIV TR R A e, DA S R R AN 4
BB, BRSMPGE 15RO« LR, 1 AR 55 it 5 8 BT g TR PO “ TR

4.2. AH - TERBEIHLBIE F R LA TE

Z AR - BRI AR S BRN —~ BRTER 7 LML 3 HAE, AW FUAEHE B ik
o5 N iz AR AT T AN S . WETUREL, W H AR - ISR AR R B R
fiE: RIS RT IE [ 155 R AR T 0 S o, T DR A ko i e A7 TR A 00 0 B i . — 3 R AR LA 4
S8R P [R5 I IR G P, TS A7 AE DD e B 4L

X AR KPR AR - SRR (R B R R B RUR R S, H B R I4EEA
BEWANFFACEEAR, T RARTE D RE SR PR AT AR 7y, AN R S (KA R EER AR 1 AR L s AN )
fitho B, REYERE B IE 1A 45 A R A T S SR AR P, T AT RE A AR B A T R AR R IR TR
SRS I BRI R B (R ) AR SO M, SRR IR 2 el OREEDRE 7 (it R 55 B k) f
Ko RERRADKE A RIS RIZ B EA WA Bk, ASRIT S BE— PR R — AR Rt AL EA
Al i I H A3 (i B ARG vs. #TTAAR PR 2 ) o A 12k
4.3. RAMARGENTELEN

AW FER I 2% A 5 1) 5 I B A S5 & R A WHTE it PR SRR NGRS 2B “ RO fE
L REYEEH PR BRIE . ik SRR REAE PR B TP A B, BRIE T BAATRIEIEN
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