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Abstract

“Digital Commerce for Rural Revitalization” is a key project of China’s rural revitalization, bringing
opportunities for the development of rural e-commerce. By deeply empowering agricultural pro-
duction links through digital and intelligent means, it not only significantly improves the efficiency
and product quality of agricultural production, but also accelerates the transformation of the agri-
cultural industry towards refinement and modernization, injecting strong momentum into agricul-
tural industrial upgrading. As a major agricultural province, Liaoning Province, under the “Digital
Commerce for Rural Revitalization” strategy, has seen a sound development trend of rural e-com-
merce, such as scale growth and active live streaming, through government policy support, e-com-
merce platform and logistics system construction. However, it still faces problems such as high lo-
gistics costs, imperfect cold chain systems, insufficient brand cultivation, weak product competi-
tiveness, and shortage of e-commerce professionals. To address these issues, efforts should be made
to improve the logistics system, strengthen brand cultivation, and enhance talent training, so as to
promote the high-quality development of rural e-commerce in Liaoning Province and boost rural
revitalization.
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Table 1. Relevant policies on rural e-commerce in Liaoning province (2020~2025)
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