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Abstract

With the increasing consumption demand of cold-avoidance tourists and the scarcity contradic-
tion of cold-avoidance tourist destinations, the demand for cold-avoidance tourism is in short
supply, especially the embarrassing situation of traffic congestion and vehicle detention caused by
the influx of a large number of people into cold-avoidance tourist destinations during the Spring
Festival Golden week. This paper analyzes the characteristics of consumption demand in the case
of Xishuangbanna. The results show that: tourists have higher demand for cold-avoidance tourism;
tourists mainly obtain information from travel agencies and the Internet. The preferred way of
living and eating is to stay in hotels and restaurants, the preferred mode of transportation is air-
craft, followed by cars, and the last is self-driving tour. Finally, it provides the government with a
good plan to make a good plan ahead of time, reasonably limits the number of tourists and travels
in an orderly manner, in order to improve the quality of cold avoidance tourism and prolong the
life cycle of Xishuangbanna cold avoidance tourist destination.
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A BT R R SR (1 B B AR TR UR (L], AR R AR R MR B, R AR A U B A
DX A R, S i e A9 2% (P 2= 40 A [2] [3]. Belen, Gomez Martin $i5 Hi i e b & J2
(1 At 2 RGO AN S TEUR, R R # BR % 2 52 i Ui H IR HbARR TR Uit 7= o B 8 16 AR 25 1 s B2 51 4,
ST BRI 2R Gt B L ER A R R TR R I LA AR U 11T 34 1 S -4y R EE[4] . Terjung IS &F
AN R EOR VPN 3 B O REAE A%, XHEAE . MIXHEE . B KEETA S 5T, AEFE R
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WFFENARTE FHAMARS SR EFIE R, AT IEM[6]. Murray #8 H 2254718 S R bR, RIERFRITEN S
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A R A, eI eI B H A bR AR HE[8] [9]. BbAh, INEE KRG FRfa i iR B TE 20°C
~24°C JL IR FETE 40%~60% 2 A\ PRI DL 5 &7 & F¥13 R [10]

PR BF 25X PE AR N IR S 6738 H B0 A SRSk PR BRI 0T TRF9C[2]. TR B, &
USSR AR EOT N IOBOTFANE, 0T 7 B FE IR 0 AR T &E FE[11] [12] [13], B JRARSE @ I Sk
WHIE VS e B G BT T AR K T RIBESE TR UM 2 A [14] o 4% 4R HA B T 11 DU o B D' i € 7 977 2
BE[15], ZEME R R A 772, WS 5 IR AL, BUa e R R SRIE[16]. B
M BRI AL U R AN T S K M E AT N R R, DRV RN E, MR AE N, o
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Figure 1. Main scenic spots and locations of Xishuangbanna Dai Autonomous Prefecture
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Table 1. Information statistics of Xishuangbanna tourist attractions
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ZRISRIE:  https://baike.sogou.com/v140336.htm.

LRORISRYS DU UGN A M BB P8 SR N M HESL hitps://www.xsbn.gov.cn/88.news.detail.dhtml .
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Table 2. Ranking of Seventh China’s Cold-Shelter Tourism Cities (2012~2018)
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gk EAE S ey, S, BEIERE A NS AN BT,
4.2. RETERIR

IEHPEXRAN 4A ZistX ——Ft ST A #arferrl . shish KehsF. KEHTE. BEAamims,
SR UGS S 5N UIRE &, A 4GNS Fa——GE, IEBSERIEH T —F 5. AKX
PR R0 612 3 1), SEHBIEBT &I 502 4y, WIERF-& KRI 110 43, 2» MIZKECH &l % 492 4. 102
By, ESCH R 97.06%; [FIRT, Jyik— 7 i a: AR RESE I E 2 5 SRAFAE, LX) 109 A2 Nk
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Table 3. Demographic characteristics of tourists

3. Ml E BN QG FHHE

FRAE FUARRRE B (N) Fi 43 H (%)
5 295 49.66
el

% 299 50.34

18 LR 9 1.52

18~39 % 364 61.28

TERE 40~49 ¥ 65 10.94
50~59 % 46 7.74

60 % UL L 110 18.52

LY NS 69 11.62

i 98 16.50

SCARRR A 7 155 26.09
AE 216 36.36

itk Je DAL 56 9.43

VAL 31 5.22

f-Fll b TAE AR 152 25.59

MR 52 8.76

KK 4 0.67

Bk

R 75 12.63

SN AN 84 14.14

[EEEL YN 132 2222

Fott 64 10.77

GORIAUR: AR A R B

MR FRAE B0 RE, RlrE Ml Az, &30 ME WX, REMIE. ks .
RBITAE. mHE WA NREEEZ, STEMHEA I, WORERYLRATE., . &,
TR DY e PSSR i o e, SR DY )14 S AR =4 IR J 22 Tiils AN ) o RS R 17.85%
15.50%, FIAEAH AP HR A — R4 & = AR, @R SO NITE R R, AT ERTER
SRURBR T IE [ R B fiRily s —RARIL=H BA MR, EENINEER, KIEE 55 EEE
NGRS« PPIRGE &AL RGN . R EFALE . =8IRS 7050 7.41%. 6.23% (¥

* 4).
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Table 4. The number and proportion of tourists living in provinces
4. MR EBREEB AR A
A 1 HHE(N) i (%) A H A 1 HH(N) i (%)
PIES) 106 17.85 TR 15 2.53
biIE 44 7.41 HINE 14 2.36
BRITA 39 6.57 CHAE 12 2.02
EN RS 37 6.23 PREIH 11 1.85
EREES) 28 471 I EARX 11 1.85
s 27 455 S 10 1.68
Lra 26 438 WA 9 1.52
Bt 25 421 LT 9 1.52
EN) 25 421 WNEH ERX 8 1.35
Jemtii 24 4.04 FraEdn R BB IX 5 0.84
s 21 354 ik 5 0.84
IHKH 21 3.54 HigH 4 0.67
Bl ey 20 3.37 PHIEL G X 1 0.17
Ip ) 19 3.20 iy 1 0.17
LA 16 2.69 av 1 0.17

BRI, A R .
6. BEIEIRIFE IHBRRKEHERR

W TCREFE IR R TR L . S 5 IEIRU sl 1 907 2 SR SRR i W 3K 0 5 2K T4,
A 7F 7C 8 FE Tk T 47 3 (1 7 SRS AL

6.1. BEIEMCHEIE EHAR

IS IE) B, R BRI (RE) A . 7~15 K. 16~30 K. 1~2 M H. 2~3 4 H. 4 4NH KLLE S5 A
I, YRR B A A, BRI I B AR o5 L AN R B HE T, R 715 K. 2~3 AL 4
ANHRLLEL 16~30 K. 1~2 DM H(E 2). 158 7~15 KA 490 A\, HEFEER) 82.49%, T E 2.
NG GRSV AL TAE N VSRR, 2 RHAA — N LRIRHE, et gk, R E . B i .
TR S AR BRI () R 7830, v H SRS, B 7R E HlEsh, AATE rI R A B 2SN B R 5
FAIST[H] 2y 16~30 RAT 25 N, 7 4.21%: f% 8 1~2 M HA 19 A, /i 3.20%: 1F5 2~3 M H A 34 N, i 5.72%:
fEHANA KL RS 26 N, 15 4.38%.

SeHb VR A R0 3), WEFENRIE K ZAEMAE 12 HEWRE 2 A4 MH), BERFHTEFEILA, &
IRATIRF 3 AmE 4 Ay, HAEAREBHIFERKIG. F15 @S RIEE s SO M. &1 “HmeE
JA 7 IR ZE, A S HE A R 2, I AT IS BH S R b X R R ik, BRAERTT R
SR BRI RO e, SRS, ZHF AR R 15 RS EFEER 17.51%, ZAREATA
FERAFRAB IR, TREAIERAPIET, SERRE. FRBEAE TR .
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Figure 2. The proportion of tourists participating in
cold-saving tourism activities
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Figure 3. The proportion of tourists participating in the pe-
riod of stay in cold-saving tourist destinations
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Figure 4. The number of tourists who participated in the cold travel
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Figure 5. The number of tourists who learned of the way to avoid the cold
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2) JEETr AR R T

it (R SR, WA B R R T AR Ty AR E AT, b SRR 82.32%
H190.24%, FERFHAENTE, A A% ATV N GH R, ZABEIRE AU IE B [R5,
RZIEFALEIEMZ A, TiEE S, FEIEEENRNEE IS EET R BFNHIR A2
IR, BSEARE TEAE 1~2 N A 218, SeKiRfEr Ry 3~4 . Bk, Z9ABEETT 2
FEALDT H AL SR B B AR RS A% R SC R, AR SR, (HAT 2 s s R, BT O
FIRI B R ZFNIRRIRE TR, WA A2 FE AT AEE T MmN =
WEREI b DL AT IAE RN A ZRESE BTG O 7R 22, e — IR o, Wik, Mah, A i
NIBFAL RN KFXFREAE, HEFERR 3.37%.

Table 5. The number and proportion of tourists living and eating in Xishuangbanna

5. MRS AR NRANBERMIRRE A RABR AL

JEAETT HE B L5 EESilily e 5 FRENH
NE S B 26/4.38% 59/9.93% 17/2.86% 489/82.32% 3/0.51%
T H SR FARE
NE 5 EE 58/9.76% 536/90.24%

3) w7y

A SR RN R A S, NATTTE iR 38 P2 75 &7 & AR DRAEAR KRR FE T B kT8 9 e i b A2
SR RS, RS R E 2R e, NZB T AORE, R WL ERFERNLE TN, H
UORIREM A . G gIE(E 6), LRI HLEATENRAINA 480 N, HAFEER 80.81%,
PONFAR KA T HAb A @ A7 (. PebE. &Fi&. HAT, P8R M ME— L7 =
HKEERH, T E N SMIZE 48 S (1 brfigk 3 %), fidk i 36 AN A EFRIR T 3 1Y), B
U TR AA 52 N, 5 8.75%:; EFEH A 50 N, i 8.42%; EEFEHANASE T AA 12 N, b
2.02%. EBEAZEFN B BRI I PR ACE 77 AL SR A, g Tp R IE R, R R
R

TEVIR T REE], R A Wi A Pl sk i H R 1, BE S iz Ak i v 6] 8 L B 2 P XU
AR, BB R SV E PR . BB, 213 EE. 214 EIE. RV —E R
PEXURANE . By Bk, &SR N IBISHA R, K T0OURIN N — B N B3k T A J il — A~ S Y
RANAIBEIE, BRI KRS, XN R PR AR AR g . &7iE . ZRENRCIE Ty
3, K [ VG XA N e A S 152 I T R T 5 [ PR A Sk ER TR T, TR D R G 2 100 R 4% 2%
AR EINER, DEREEGER R, W HES) PR 4 M S BRI R R .

Table 6. Number and proportion of tourists in Xishuangbanna’s transportation mode

6. MRirE AR AR ATES RARR SEE

I P RURR 38 18 J7 2 ANH(N) i H (%)
KAl 480 80.81
B 52 8.75
H 5 50 8.42
Hhib 12 2.02
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6.4. BERFEWI NS HEKELHAR

R DT BEIE TR MASE T TH A B # 2 I R, AR 3 &k IE . SBrINKF
5 THT 43 W7 8 S e e o VRIS 5 555 5 s DR o e e e 1) i ek B T 9 R S e Vit 3 T 2R e 70

MR B SON 5 R FE ik Ui B8 KU (2 7)F, WONAE 4001~8000 o NBE S EE i K, 15 43.10%;
W AAE 8001~12,000 oI AFE 5 LE A 15.66%; WRATE 12,000 Jo LA BRGNS LN 6.56%. SiaKE, H
YN 4000 JCHIAHE & s 65.32%, Uk B FEGRIEE SN T FAKF, HRUFMA TR
S F7, RN — R NBERA RS0 N E A A s 2 S, SO MRS E B IRVE S,
AT IR AT 28 R e i BF SRR N N T s R KR A 2 AR A R B 1] R 6 7, AT 70 20 R FH R e ]

N, VR SR, N EARBRA TR, izt R A — B AT R 12 5EBRERIT;
=R BT AFBRALRRE R NIEARE A o RS, RBIERESE T RIFMAT %M. HlRAK
T 4000 JCRTFE LA 34.68%, £ AHHBPUL. oA D BEENTLE N, 555
RWEN TG E BRI T RNEY), NHERADEZE AT TN, T s

Table 7. The monthly income of tourists and the number and proportion of funds from cold shelter tourism
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