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Abstract

Foreign rural tourism originated from various social activities in aristocratic estates in the
mid-19th century. Rural tourism is a kind of tourism mode suitable for China’s national conditions
and has far-reaching significance for the sustainable development of China’s economy, society and
culture. In recent years, China has put forward the strategy of “rural revitalization”, which is an
important starting point to solve the problems of “three rural areas”. Rural tourism has become
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the most promising sunrise industry in China’s tourism development. Based on the literature
measurement method, 53 foreign literature and 113 Chinese literature with the theme of “rural
tourism value” from 2002 to 2022 were sorted out, summarized and condensed to find the re-
search hotspots of rural tourism value, and the research prospect of rural tourism value was pro-
posed, which provided an important reference with a scientific basis for the subsequent research.
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Figure 1. The annual publication volume of domestic and foreign research on the value of rural tourism
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Table 1. High-frequency keywords and word frequency statistics of rural tourism value at home and abroad
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1 rural tourism 23 2 MR 77
2 areas 6 2R 16
3 impacts 5 a3 11
4 loyalty 5 Ui SN 8

5 perceived value 5 KIE 7
6 perceptions 5 AR E 6

7 satisfaction 5 TR 6

8 service quality 5 UIRIERai 5
9 tourism development 5 KRG 5
10 agritourism 4 2R E RIE 4
11 behavioral intentions 4 2P ARG 4
12 china 4 TaaN |45 4
13 community 4 UIRIERZSES 4
14 impact 4 RIS A 4
15 motivation 4 W2 5% 4

DOI: 10.12677/ije.2023.123042 343 JLER TP N


https://doi.org/10.12677/ije.2023.123042

Continued
16 agriculture 3 RIEANE 4
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Figure 2. Domestic (a) and foreign (b) rural tourism value co-occurrence network map of high-frequency keywords
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Table 2. The ranking of the connection strength of high-frequency words
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75 ALK A R H S AR R
1 rural tourism 228 2 MR 242
2 areas 69 SRR 55
3 perceptions 69 HrE 3461 34
4 perceived value 68 e 34
5 satisfaction 64 e NN 28
6 service quality 58 =T 7:-8;-1 24
7 Behavioral intentions 58 RAME 20
8 loyalty 57 B 18
9 motivation 50 P18 5% 16
10 impacts 49 TR 16
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