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Abstract

Against the backdrop of the rural revitalization strategy, the packaging design of characteristic ag-
ricultural products not only showcases the external image of the commodities but also is a compre-
hensive representation of regional culture and brand. With people’s continuous pursuit of health,
environmental protection and personalization, the packaging of local characteristic agricultural
products needs to be constantly innovated. This paper uses the literature research method and case
analysis method to study the current packaging design of characteristic agricultural product brands
in Zhuji City. It ingeniously integrates the regional cultural elements of Zhuji into the packaging
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design of agricultural products to increase the market share of Zhuji's characteristic agricultural
products and promote the establishment and development of agricultural product brands.
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Figure 1. Background, objectives and significance of the research project
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Figure 2. Packaging of Zhuji agricultural products
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Figure 3. Zhuji duck packaging design
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Figure 4. Packaging design of Zhuji Chinese Torreya agricultural products
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Figure 5. Packaging design of Zhuji Ishikahi agricultural products
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