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Abstract

Zhuji's “The trembling lion” is a local intangible cultural heritage, representing the region’s profound
cultural heritage and traditions. This paper takes Zhuji’s “The trembling lion” as an example to ex-
plore the innovative application of intangible cultural heritage in the local sock industry. By branding
intangible cultural heritage and using sock artistry as a design medium, this paper proposes design-
ing industry brand images with distinctive local characteristics. The aim is to better inherit intan-
gible cultural heritage while promoting cultural exchange and cooperation, and further advancing
the local sock industry.
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Figure 1. The trembling lion’s line simplification
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Figure 2. The trembling lion’s dynamic illustration
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Figure 3. Color ball pattern extraction
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Figure 4. Brand logo graphic evolution
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Figure 5. Brand logo
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Figure 6. Brand standard word
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Figure 7. The trembling lion’s color extraction and application
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Figure 8. Extended figure
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Figure 9. Extended color pattern
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Figure 10. “New expectation” brand sock design (1)
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Figure 11. “New expectation” brand sock design (2)
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Figure 12. “New expectation” brand sock box design
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