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Abstract

Local specialty cuisines have become a vital carrier for building regional public brands and facil-
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itating cross-cultural communication. Taking “Taizhou Morning Tea” as a case and drawing on
theories of regional public brands and intercultural communication, this paper adopts a mixed
approach of literature review, case study, and empirical data analysis to sort out its historical and
cultural connotations as well as brand equity, identify dilemmas in its international communica-
tion, and put forward strategies for narrative optimization. The research shows that Taizhou
Morning Tea has developed a product system of “one tea, three snacks and one noodle”. Never-
theless, its international communication is still confronted with several challenges: narrative dis-
count caused by high-context culture, symbolic deficiency of “product categories without a strong
brand”, weak communication channels and insufficient standardization support; audiences from
the Confucian cultural circle and the Euro-American cultural circle differ significantly in symbol
decoding. Accordingly, four strategies including cultural translation, brand construction, channel
expansion and industrial support are proposed to provide references for the international com-
munication and intercultural narration of regional public brands, together with a critical reflec-
tion that traffic is not equivalent to influence and going abroad is not equivalent to reaching
hearts.
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