Journalism and Communications #1E/&#%Rl2, 2022, 10(2), 36-40 Hans X
Published Online June 2022 in Hans. http://www.hanspub.org/journal/jc

https://doi.org/10.12677/jc.2022.102007

M EBIEERT 2 FHRA:EREA RO

% F
T EME SR B E R, Jba

Weks . 20224F4 4270 FHBER: 20224F6 50 & A HM: 20224F6 15H

R

BEERFHA . ATEEBARN A, BTN 7 5RuE AR B J7 1 BLRIH B R R R R
Figkdk. WS BRE T HF SRHEBR, FERAERERINSERRIES) 2 RS ST
MEEE. ZAXNEREEBIFEERENRBAA LK, KIEN B SRR PIFERERN R
B, BRI GERBR RIS R, NE— BT TUEN WA 2 1R SRS K
SEREEN A1, ASCRW T EREAET KRR, ARERERE. E4BOR. BRRNITAES
THES) 2 AR SRS Kl ; S BN TR RN TR F TR, WREEIR. U EHBTHEY I 2+
IR W SE

X 5in

SR, BrEs, X%

Countermeasure Analysis of Rural
Revitalization Strategy in the Context of
Convergence Communication

Wei Wei

School of Economics and Management, Communication University of China, Beijing

Received: Apr. 27th, 2022; accepted: Jun. Sth, 2022; published: Jun. 15th, 2022

Abstract

With the wide application of digital technology and artificial intelligence technology, the media
industry constantly adjusts the communication strategy and development direction to meet the
challenges brought by technological development. The evolution of media forms has promoted the
construction of digital countryside. With its strong permeability, media has become an important
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force to promote the implementation of rural revitalization strategy. From the perspective of me-
dia development from mainstream media to new media, this paper explores the problems of sin-
gle communication media, unclear positioning of communication audience and lack of communi-
cation effect feedback mechanism in media assisted rural revitalization. In order to further study
how the media can help the implementation of the rural revitalization strategy, this paper dis-
cusses that the mainstream media can promote the implementation of the rural revitalization
strategy from the aspects of paying attention to people’s livelihood, publicizing policies and guid-
ing rural work by playing the role of public opinion; by exploring new ways of rural economic
growth, new media has helped implement the rural revitalization strategy from the aspects of
e-commerce helping agriculture and cultural communication.
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