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Abstract

The advent of the Internet has provided people with many conveniences, one of which is to social-
ize through the Internet. However, according to Sherry Turkle, in the online world, we often feel
lonely, but we are afraid of being bound by intimate relationships. Through a snowball question-
naire survey, this paper takes Chuzhou University students as an example to explore the group
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Figure 2. Sample grade distribution
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Figure 4. Self analysis 2
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Figure 5. Self analysis 3
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Figure 6. Self analysis 4
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Figure 8. Self analysis 6
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Figure 9. Social media usage software

B 9. AL3ZHRIAIE AR ER

BRI A A R B2 KPR T — RN R . R 18 9 o, & (2T

N
285
453

271
367

309

367
309

ES

FEASH A (A3 1)) 285 N(56.89%); 81 F A AR A A (TS ) IIE 453 A(90.42%); {3 FH FLRS 2K
FEAS A (/N ALY I 271 N(54.09%); {5 FHASIR A AS A4 (B &) 0 367 A (73.25%): 4 ff
5 R HAE G . B8 E S B) B 309 A (61.68%). MIXEHHE, RAEFE Y, XAk
A BRI SR R B I AR TSR T (R ARV

DOI: 10.12677/jc.2022.103022

137

L R


https://doi.org/10.12677/jc.2022.103022

BRSOV, X el

T o 5 3 B T B TE AL AT YRR A SRR R 2

REAER, AP ] 7

HERERA, TEEHSHR ‘zn
M REE, N K \ 283
0 50 100 150 200 250 300
ﬁwrmﬁm,&ﬁﬁawrmﬁ ﬁ%%tm%;;%ﬁ% -

OAH 283 211 7

Figure 10. Social media usage frequency
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Figure 11. Social media usage time
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Figure 12. Purpose of social media use
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Figure 14. Social situation analysis 1
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Figure 16. Social situation analysis 3
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Figure 17. Analysis of group loneliness 1
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Figure 18. Analysis of group loneliness 2
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