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Abstract

American sociologist Katz first proposed the uses and gratifications theory, which explains
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people’s use of media for satisfaction based on audience psychology, motivation, and needs. With
the rapid development of social media and the Internet, green philanthropic media based on pub-
lic welfare has emerged and become widely used. This article uses the uses and gratifications
theory to study the behavior of users who use Internet philanthropic media, focusing on the most
representative Alipay “Ant Forest”, and explores users’ motivation and reasons for satisfaction,
while providing corresponding reflections on future public welfare dissemination.
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Figure 1. Friends energy ranking
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Figure 3. Ant forest planting interface
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