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Abstract

Compared with social public opinion, online public opinion, due to its widespread participation,
interactivity, and immediacy in dissemination, has a more complex environment and a tendency
towards diverse subjects. Starting from the structural attributes of netizens, this article explores
the difference between online public opinion and real public opinion expression in the process of
innovation diffusion, and seeks an effective path to understand and guide online public opinion.
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Figure 1. The age structure chart of Chinese Internet users in 2022
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Figure 2. The age structure chart of Chinese Internet users in 2012
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Figure 3. Rogers’ model of the diffusion of innovation process illustration

E 3. TR BudiERERE

FEREE AT, X TR SRR, TR IR T BN B W iSGE,  BEA 1R 938 FIE BE # 1)
BN, W BGETT AR & T35 20 W R BB rh it — D HEE . 2 2% R0 5 AR SRA B — M FE i, M
ZEALIRBEN B — AT LA B RFIE R, IR B P 4 B R T 4R R %, 38 17 468 5 W) J5 SR 1K A B Bl
fltn, Wi S SRS UL WA AT, N ANMIEIK S FAMERE T IR, R 2 MR
FIPIK SR G, TR XY BULRIA S LR BT, F 2 BEWITHIHE AT, HuEH K
AFRBTTE, BAE RSB FR, ERRGEN b E. [3]

32. MERERARUBEHEWEIASIRE

HI T 28 AT L HAUEARAE, 4% RE BABCRKIBEHLYE, Rl W R E T aEE A RA o).
G SEPEARAE R, B S RS S B R SRR, TR R E R — 2 AR

FEUT « il (James Stone) FEISIERF AR DR AN AL “ SR —TFARTFAA A B B3 2 L B ER -7 O 17
LERAIIR)E, REMSBE RS MR, MRS NEIER T BRI, AR SRRk
e EaE T ER, XMIMRPAN BRRAISR o 7 [AJEN R ARG SRR i S A g
AN A NRAFEER RS WK AR B R 5 W 2T e A i i IR, BB AR TR
AWERSE G, WA R SARAGEINEREL, MECEhl. gL A 2 SRR “ BN ST
R, PRSI R S, E ERBACE AR Z AT, (R I TIRE S, S8 s
BRI R, B4 3 NFI 28 AR A3 A T IR 2. [5]

3.3. MEREHINBMEERR

% e B SO R fie A5 0 26 BRSSP B g o o RSB SCAL R 3R A% e B S AL Y E 22
ARy, EX—HHET, RARKSUITE RSB ML, LiESs 5RENHEEMS 5. FibhilhEd s
SRS SHLEANEMAR, SHER, &S8R RT HIULRRRIIUE LR A REER D 2
Pl Bl fE, HAHRAMRP— LRGeS, LSRRI —ERE, £ MHREEAMHKNE
S-SR, 7 A DRSS i AR A 0 2% PR R S

2R 226 B O IS R 7t 38 T SRR BB AR (RIS, ) % 8RB kA o 2 R B LR RFALE
FEARZAM KK I 28 FOERAE R R R KA . BARBIR, PSR B 1 o i A04E 2 AR

DOI: 10.12677/jc.2023.112030 193 B AR R


https://doi.org/10.12677/jc.2023.112030

ZE A

SUERI LS RN AL, M2 RE R 2 M RSULE Sz,  [FrB sl 5 44907 8
RIEFITRA

FL b, MRERERERE R Uik SR, WREEELE. BRMgE RS e], Sk
fFEHIAEL ST, TERGER— B E N . I, W4 R SN 25 HL N S N — T
WANHERR R — MO AR R, X5 S P 0 RO A O A AR AL, Ui T I 4 B R SR
A TS 2 R X 2% R 5 Sk

4 MERESEXRENER

M 28 IR A 2 R AR BT AR, R4 RO A B SR AR VR T S RE AR S LR B . T
DA, MIZREAEERE LRMERLRE, HS5ASREMMEEER S KAERI S, P
KRBT AR ERE S M2 R Z R A S A I Z e 2 ATEEMERESH
S RE Z [ LL BRI LA BT . WA 1o

Table 1. Comparison between online public opinion and real public opinion [7]
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Figure 4. Diagram of social opinion transformation of online public opinion
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