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Abstract

With the development of the short video industry, gourmet shop short video, as one of the branches,
attracts the co-creation of food bloggers. The number of food bloggers is gradually increasing, but
the phenomenon of the head effect is obvious, among them, Special Wulala gained 6 million fans in
half a year, becoming the “new favorite” of social users, as a blogger who has gained many fans in food
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short videos in a short period of time, Wulala is a representative. This article aims to analyze the
content marketing methods and business models of short videos by analyzing the head food blog-
ger—Special Wulala, and giving its corresponding thoughts and suggestions.
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