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Abstract

The implementation of the rural revitalization strategy is a major decision and deployment made
at the 19th National Congress of the Communist Party of China. The country continues to increase
investment in manpower, material resources, and financial support, comprehensively promoting
the development of rural agriculture and agricultural products. However, China’s agricultural
foundation is still unstable, and there are still many problems in agricultural development. How to
effectively implement the rural revitalization strategy into rural development, combined with the
specific practical situation of local rural economic and social development and the current situa-
tion of tea industry development, and fully utilize new media to further explore the development
and marketing path of local tea industry is an important way. Taking Mount Huangshan Maofeng
in Huizhou District as an example, this paper expounds on the basic situation of Mount Huangshan
Maofeng and the specific implementation of its marketing strategy, analyzes the marketing strat-
egy of new media helping Mount Huangshan Maofeng under the background of the rural revitali-
zation strategy, and puts forward suggestions for further development of the tea industry to pro-
vide reference for similar rural development.
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