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Abstract

In the new era, public meteorological services can be divided into traditional media and new me-
dia. With the changes of the times, the viewing volume of traditional media has gradually de-
creased, while the viewing volume of new media has shown explosive growth. Their respective
roles have undergone significant changes. The main contradiction at present is the growing de-
mand for refined meteorological services from the public and the incomplete and insufficient de-
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velopment of the supply capacity of meteorological departments. Therefore, a detailed analysis of
the demand for public meteorological services under high impact weather conditions is proposed,
and suggestions include: 1) strengthening technical support for intelligent production service
products, independently designing brand IPs and products to avoid intellectual property risks; 2)
Integrating media matrix to improve overall viewership, forming an integrated development for-
mat with meteorological information transmission as the main business and multiple hot topics
coexisting and sharing; 3) Expanding horizontal departmental cooperation to stimulate interdis-
ciplinary advantages, making meteorological information more closely related to public daily life,
enriching the sense of hierarchy of short video programs to expanding the audience and ratings;
4) Promoting institutional reform and improving the personnel training system, establish a me-
chanism for internal and external communication and job rotation among personnel. Ultimately,
the goal is to achieve a wider range of public meteorological services for citizens and significantly
improve service satisfaction.
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