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Abstract

In recent years, the national tidal fever from the old brand returned to the public eye of the “1.0” ad-
vanced to the “2.0” of the overall marketing operation of domestic goods, and then to the “3.0” stage of
the dazzling IP joint name and domestic goods out of the house. To be wave after wave of consumer
enthusiasm recedes, consumer rationality is re-attention to the public. As cost-effectiveness is the
king of the moment, domestic brands are facing a more intense test, how to enhance the brand’s
own cultural connotation has become a top priority for major domestic brands. In the marketing
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and publicity of all kinds of domestic brands, this article mainly studies the application of Chinese
excellent traditional culture, and further explores the way out of domestic brands.
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1. Bff “BEAR” HNEXR

20 tes S, FroX i E R A, 2 H S E ., SRUES RN ERT, S5 T IRIERE.
HBEN 21 e, 5 EABARIRER B oK. XLEH iz 7, fe O dh g AR [1]. fFAR
WG AN B RO UG8 SR T op [ R 75 (2 G ST RN S A6 4k, S VR 2 W AL GERr ™ o

geAh, Et— R CRBEIHAT MEREREATTEF 2R RE . PEEANDRE, HET
W, YR, RECES5HAEEME. RIEBUTIREER, 2021 48, EKEREHN S
i 11493.6 {ZC AR 1T, LK 14.9%". W W E A5 S8 dollA B s8R 5] g . (R A5t
MMV R, ARG FRE R G FE MR, e B A [ B flbid sl 7 AN rRdr . T2 RENE BGE
BRI R AT A i 1) h B AR 5 AR e STt i T AT IO T A e BRAL SO T “ Segg 447" REEAR
KT ik F%

FEN, BERSROUTS A% G ST 2k b DUB ™ b B2 RSO B R SR TS R . TR RSE S0
QU PO AR T, “EW” AURE R, tRELZE, FREZEZH. UL EERRT
IEBATHE TR FA T RS SR ILH R, X ST IR E B “IRBEIH” b AN D26 AF

OOV 2B EIRAEAETT 7 Bk “BI97 J5, TR TR, HEERNEZE, B
Bl 1B AR T RS B S, NI SN AL i RS A IR B 52T . R4 L “UiEN
FOEAR, W GIAT R R AR L, (R E S R SCAL PR ST, D o ] o o o A R BB R A D S
TR %

2. ElHRIRPIEA BHE ST

—PFE RPN RE B, K TR kS . BRESIE AR MRUR, B R4S IS
MERT PR A R BT ARR L . TR B EIL 2 “ 2557 s s DX s, K7t a 5
SRR NE R B AV E DTSSR AL G0, SRIBOCILRTHE, fhG s, 3718 5
AR SCAL IR BRAT TR I AL G SCA 2026, DME SRR AILBIE 7T it 2 AL 75 A 8 SO A RS2 7 2K
210 BEXH

e B AT AT AT PR AR BT SRS, DU s AL SR I E AR R SRR
oot LA R T I A R RTINS AR R B v R [2] - 2016 4, A8 R MRRRIEAE, 8 (0 T S & o [ N A A%
12022-01-13 H A N\ R4 A [E o e A RIBURE 8 45 #8 FRh (2021 4R 4 W e b 85 114936 {2 e AR, LMK 14.9%) .

https://www.gov.cn/xinwen/2022-01/13/content _5668066.htm
22020 1# % @ Fr i85 . https://www.tsinghua.org.cn/info/1016/14462.htm
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3.3. RNIXAMERE

BHRENRH MR, MOIME— NI IFIRII E B b i, AL SR 0 D SCasE, Y I e
KA E R MBIER, RN FAE G RESE ) .
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