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Abstract

With the intensification of China’s aging population trend, the elderly care service industry is fac-
ing intensified market challenges and huge development opportunities. How to stand out in the
fierce market competition has become a key issue. The advent of the short video era has greatly
changed the way and media for people to obtain information, and also provided a new path for
enterprise brand building. Can the short video platform empower the brand building of elderly
care institutions and promote their long-term development? Taking A pension institution as a
case, this study uses the rooted theory method to deeply explore the new path of the pension in-
stitution using the new media platform to build its brand in the era of short video, and uses step-
by-step coding and category extraction to demonstrate how the short video platform can effec-
tively enhance the institution’s visibility, build customer trust, attract outstanding talents and op-
timize service experience to provide practical guidance and method exploration for brand build-
ing by short video platform for elderly care institutions.
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Table 2. Examples of open coding analysis
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Table 3. Selective coding and core categories
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