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Abstract

With the continuous development of mobile Internet and the increasing number of smart mobile
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devices, mobile video application has become an indispensable viewing and entertainment tool in
people’s daily life. This paper takes iQlIY], a leading company in the landscape of the long-running
video industry, as an example, and discusses the elements of user experience of iQIYI's App from
the strategic level, the scope level, the sectional structure level, the framework level, and the per-
formance level. The App of iQIYI has achieved both the physical level and behavioral level to grasp
the pulse of the times and the pain points of users, and at the same time, it has designed the cor-
responding products and developed the functions to satisfy the users from the above five levels,
and it has made certain achievements from the current point of view. Of course, iQIYI App should
also reflect continuously in this process and make timely adjustments to make the various user
experiences have a higher level.
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