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Abstract

According to data analysis by iResearch Consulting, the scale of China’s live streaming tipping
market has continued to expand since 2015, and it is expected to exceed 400 billion yuan by 2025,
demonstrating the significance of its market potential. This study aims to explore in depth the mo-
tivations and psychological processes behind users engaging in live streaming tipping behavior
through qualitative research methods. This study used a one-on-one in-depth interview format to
conduct interviews with users with experience in live streaming tipping, and collected first-hand
information on factors affecting tipping behavior. Subsequently, a qualitative analysis of the inter-
view data was conducted using thematic analysis, aiming to reveal the psychological motivations
and behavioral patterns of user tipping behavior. On the basis of communication theory and com-
bined with psychological theory, this study further summarizes the application of the use and sa-
tisfaction theory in explaining the tipping behavior of live streaming users. This theory suggests
that users choose to watch live streaming content based on their personal needs, and when these
needs are met, they are more likely to reward. Therefore, the degree of satisfaction with user
needs is a key factor affecting their tipping behavior. The findings of this study provide theoretical
support for understanding live streaming tipping behavior and offer a new perspective for ana-
lyzing user behavior in the live streaming industry.
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Table 1. Demographic information of respondents
%= 1 ZHEAOZGHTEER

(A= RS Sty N PRI Vi RS FTE BN
TREE] 22 ENE 5000~6000 T X T 0:50:08 1000 Jo /i A4
WHT T3 22 EN ! 5000~6000 WAEE S 0:36:07 500~600 7t
51 2 BH 18 P 1w+ WE B 0:34:23 100 oAty

IR 20 AF} 2000~3000 MiEEL 0:39:53 1000 JG /e 47
T A 21 K& 5000~6000 WMIEES 0:46:10 1000 Jo /i A4

&M 25 H H R 30w MEESE 0:42:29 —k 2w £
IR & 20 AF} 4000 METES 0:41:59 500~600 JC
IR 20 AE} 3500 METES 0:47:25 1000~2000 JG

AN} 19 AF} 1w~2w METES 0:38:20 1000~2000 JG

ki 20 AR} 3000 METES 0:39:12 500~600 JG

VIR, BATAG 7 I PSR TS, DA Rt T R ARG, BARTE LR 2.

Table 2. Frequency of words in the interview text
= 2. ITRSCAIETESIUR

AR HE T TG4 R 15 FATIR
1 T 267
2 ER] 183
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3 B 128
4 Jililsa 103
5 FHHE 96
6 AL 77
7 B 73
8 FLI%IR] 65
9 PK 63
10 TN 58
11 8 52
12 947 51
13 e 48
14 L 37
15 Ut I 11
16 &4 10
17 TG 9
18 et 8
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Table 3. Coding table

= 3. HADER
iy AT H
g 1) ZMEEBNRERE, U EYE, s B et R AE SR P SR A AR
o 2) POBAT BOTA A B2, R RAL Y B 5 AT DL B S A ) A
B2 Fgn B LT 52 B ECH SE A il sk AR e (. W8, AT TEEAS b sl Rl xR DXt 2 i
) FEN AR, T LAFR ARt B2 SR A 7 i o
PR 0 2R BLZAE GBI L2, w1, IR — XA
PAAFRBE LM T, BUOYE BB AR, HX— BT FE A N i, 2R )5
REFROER Pt LIt B A b Ao AE B A, A0 B it 2 Ul — SRR K 3, FL Sl mT et i A2 — e e 2R
LR,
50T BN — T IR ZEEE R AR R R, A AT B A ST H, s g AR AR
- R, RIRILERBAITEARZ 1, FtisE B OR &
M AIHEH R EEIEE L NER), RIGROBE T, Gz A, AR SO — S A B
zEl %“LJ‘IE nrs B
i, A EER
B ZHTHBBEL, R RKIIT S 2 2 B E &R PR, AR aT DT SRR

FE—H, RIEWAZ

DOI: 10.12677/jc.2024.123136 884 B AR R R 22


https://doi.org/10.12677/jc.2024.123136

KRBT IR

Bk
e RABAEE AR, KRB — A RERERREAS A, AEATE
Tk

JRENN) 22 15) HLZ))
PN
AN

TR S 15

ERHEIKRFR

BRI

AT 5

FCAbEES i A2

TR T4 B AR

RSN LA RE

=

SRR A

=KD EAN

S

RREIN- 6

FTHOR LI
FT R LR

NREEATH

A AL PK IR A2 54T 5. W, b bR 347 — /D 4k, AR5 Bt LR 1R 73 4h—
A LLI B FARIRE, SRJEA 2RI — AT 5. B PK XA EHRAE PK IR (5 3ot 2 B
BAMTE? fRPh—As, SREMBIRE A e T4, iRz 17, Rk,
ARG LB T ARG DL, P LART RE AL 22 AT RERI S 4 33 R SRR PR T ISR — Tk
FUAT LR AR A IRTES ? R AR SRR AR B AR ANIIR, (HR 3T S At v]
DUIRIRIN A, (EZ XA PR A2 AR A AR Z /D EHR T -

2R — BRI S 05, XA AN I T UL, R At AL EA T REE 2, BRIk
WM i Al T i 2 B 22 14 1] 2R o

YN RS EOUR A P IR K

M EHESREO R, R E AL MIESRHO, KR, BT, REm i aEszt
EHEAIN, MAEE RO, a2 5 BRI ERR RT3, (B2 3RA BRI R AR T 3%
R SR TG MR R T

Wl A H FNX L5, AR5 MAT A EREA Tah, ERDRARE0, REEE, RERALD.
TTE AR BAT LB T, MBS T, M RZBNIW, BHRPZSRE RIS, 1T
KT ICH TA]

fhi sy, HRSWIEROREN. RIGME CAR P — S NI b 2 — e i 18 Fh A
i f MBS AL, WA A RSB i g Fr) LAt ) 5 2K

HEFT BRI, TN, SR 5 MR REN BRAR— Tl Rk o ABARmLES AT N5, Al e AR FT I 2K
ANBELT IR -

PN A TIX 28 B R A B A AR BARALY) . W, HSCBE AN TR AR A R 5021
138 % FAt A 14— FEXFsE . T, XA AR AA TR X AT S, ST HE A TFB
P OB R S T B i LR AT Db i e T (0 AR R AR 2 o EE I FRAT 5> 100
DR KT KL, ARATRT LSRR 80 B, w2 KM AR 2000 T2 SR AORE T B2 2/ 80%HH
BAEAR A 48 B .

HiE PK IR B A B AT 8, XAMESIROZ R 6 SR A RIIE, S IR RS AE B A HE S
EACERM .

1) T3 JE EAR B BAT BRI, BAEBA A 2T

2) FTHMBATLRIE, WAL T — /DR, AL,

FAAFRBE LT HA G, CIX LR £ RS2 — TR A

2.2. BllERE

HJE XS gD IS R BEAT 70 M, FRIR BRI Z M SCR, IRARLIEC RS EEIT IR, —3LEEsT 9

ANEIER,

AR IAE 4:

Table 4. Sub-theme coding table
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Rt& R S E5F

Y i Y
EFERIMNE BAEEAREE BAEREREN

Figure 1. Diagram of the psychological model of personal preference selection
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2) NBRK A& [Bl15

ABRKR R R
Y Y
EREEFE HEMERE R
Y Y Y Y Y
Fﬂ%ﬁﬂﬁ% HARE PMAMEHE | [BABG RS | |EBENXR

Figure 2. Diagram of the psychological model of personal relationship feedback
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3) HIIAIFEA

BRINEHE
REESREE
| |
ERBE O3B EROE THEOHE

Figure 3. Diagram of the mental model of the self-identity construct
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Figure 4. Mental model diagram for promotion
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5) ffar LB
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|

|
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Figure 5. Curiosity model diagram
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Figure 6. Mental model diagram of access to information needs
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B, BAKERE 7.

2FR (JIRE)

FaEx > FiwR > HthFER

—> ERITR > LEER

IMEREE > HE

EHRZ (o)

Figure 7. Model diagram of the whole psychological process of live streaming rewarding
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