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Abstract

In the era of high digital development, traditional media is gradually being replaced by new media,
and is widely used in daily life and business activities. The era we live in is undergoing a qualitative
change, and people’s consumption habits and even the stratum of consumption are changing at any
time. In the digital wave, the traditional physical shopping space is precisely because of the irre-
placeable shopping experience and the added value of the spiritual level that has a fascinating ap-
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peal to consumers, so it can survive in this era of rapid change. As a kind of goods with rich symbolic
meanings, luxury goods have both humanistic and commercial qualities. New media has a new per-
spective on luxury goods with its highly penetrating viewing methods and diversified, multi-possible
sensory experiences. The interpretation method adds a trend element of the new era to it. This arti-
cle attempts to explore how luxury display space can use new media to better convey the brand
concept in an experiential consumer environment, deepen consumer’s emotional recognition of the
brand, and use it for reference and development trends in future universal commercial displays.
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