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Abstract

With the continuous progress of technological innovation, media is experiencing rapid iterative de-
velopment. From the television media favored by the people in the 20th century to the new media
in the 21st century, the evolution of media has not only reshaped the original media ecology, but
also profoundly changed people’s lifestyle and behavior mode. In this context, online shopping has
experienced a transformation from traditional TV shopping to new media live commerce. This
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paper focuses on this evolution process and discusses the impact of media development on online
shopping by comparing and analyzing the differences between TV shopping and live commerce in
terms of sales models, sales subjects and user groups, and further explores possible innovations
and improvements in this transformation, so as to provide inspiration for the long-term develop-
ment of online shopping in the future media environment.
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