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Abstract

This article explores the identity recognition and value reconstruction process of “blind boxes” in
the digital age from the perspective of network symbol consumption. Starting from Baudrillard’s
theory of symbolic consumption, this paper analyzes the dissemination mechanism, consumer behav-
ior, and cultural value transformation of “blind boxes” in the online environment. The blind box
economy carries the meaning constructed jointly by blind boxes, consumers, and media. This paper
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discusses the emotional resonance of consumers to the “blind box” in the process of network symbol
consumption, as well as the construction of consumers’ self-identity, social identity and identity in
this process. Research has found that businesses engage in viral marketing by exaggerating the mys-
tery and scarcity of “blind boxes” to attract consumers and reshape their identity. However, this
also leads to consumer alienation in the “blind box” market.
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