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Abstract

This study conducts a comprehensive and objective exploration of China’s tourism image from the
perspective of “others” through an in-depth analysis of the content of “China travel” videos on the
YouTube platform. The research results show that these videos are rich and diverse in content, cov-
ering various aspects of China’s natural scenery, historical culture, cultural customs, etc., showcasing
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foreign tourists’ diverse perceptions and evaluations of China. These videos not only break the stere-
otypes of traditional media, but also provide the public with a more authentic and diverse image of
China.
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