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Abstract

Since the beginning of this year, Harbin’s “Ice and Snow World” has repeatedly made its way to the
trending topics list due to its unique charm, drawing visitors from all over the country who come in
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admiration. This is attributed to the extensive promotion via social media and the enthusiastic ser-
vice experience it provides. This article aims to explore how Harbin’s “Ice and Snow World” centers
on the brand core of “ice and snow culture”, cleverly integrates multiculturalism with modern aes-
thetics, and achieves its popularity through a series of strategies such as artistic displays, brand per-
sonality shaping, the establishment of a unified image system, and the creation of the “Ice and Snow
Culture” IP. Meanwhile, these initiatives not only deepen the brand image of Harbin’s “Ice and Snow
World”, showcasing the rich multicultural characteristics and styles of Harbin, but also have signifi-
cantimplications for promoting the development of the cultural tourism industry in Northeast China.
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