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Abstract

In today’s society, with the increasingly fierce market competition and the diversification of consumer
psychological needs, the application of emotional elements in advertising is becoming more and more
important. This paper aims to explore the specific application strategies of emotional elements in ad-
vertising, and analyze their important role in improving advertising effects, improving brand aware-
ness, and promoting consumer purchasing behavior. It mainly reveals the expression forms, main
types, and problems that should be paid attention to in the application of emotional elements in ad-
vertising, and puts forward corresponding optimization suggestions.
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