Journalism and Communications 7 E & ##}2#, 2024, 12(6), 1425-1429 Hans X
Published Online December 2024 in Hans. https://www.hanspub.org/journal/jc
https://doi.org/10.12677/jc.2024.126217

BREHFIHRRAFE AR AEXLIZE

MREEAE, BRIRF, B

BRI 2GS SR G RE, 2 B

ks H B 2024410 10H; FHBER: 20244F11H27H: KA H: 2024412 H4H

wm B

REE KETFRAARBRRN, RERRETHLFEANREETRT EENURME, KREEEIRR
RS E ASWBURAHE TR AE T TERME, R—MGRKIHEREME, HE U RE RS IT
St AR TR LTSS AN ER . ASCUAREE B SOOI AN R, £ ITURREAATTANA 2R E
EFSCLEUR, B NESIBE, 2S5 S ISP DURARSS 3 A0, 3= 2 A5 v S g,
XA SR IERTE BN L5 2

Xiid
WAL, HEM, RS

The Expression Form of Campus Consumer
Culture and the Internal Cultural Logic

Congchong Chen, Xinyu Chen, Mengqing Zhi

School of Literature and Media, Chuzhou University, Chuzhou Anhui

Received: Oct. 10™, 2024; accepted: Nov. 27, 2024; published: Dec. 4%, 2024

Abstract

With the continuous deepening of reform and opening up, the rapidly developing market economy
has brought abundant material wealth to contemporary college students. As a young group with the
ability to perceive consumer trends and receive higher education, college students are a special
consumer group whose consumption views and forms can reflect their attitudes and values towards
life. This article takes campus consumption culture as the research object, specifically analyzing the
current situation of campus consumption culture from the perspective of college students, and
deeply cultivating its internal cultural logic. The aim is to combine practical reality and relevant
communication theories to enrich campus consumption theory and guide students in cultivating
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correct consumption concepts.
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