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Abstract

In recent years, humanism as the core, aiming to reach empathy with the audience of the advertise-
ment frequently appeared in the circle. Among them, Meituan’s preferred “Refresh trilogy” series
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will be released every month from October to December 2022, and with its unique expression of
empathy, it has achieved a double high of reputation and heat on the Internet platform. Based on
the perspective of empathy communication, this paper analyzes the empathy communication strat-
egy of the series of advertisements in shaping characters, setting off atmosphere, constructing con-
text and creating sense of presence, and further discusses the optimization of this strategy and the
relevant enlightenment to other brands.
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