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Abstract

This paper conducts an in-depth comparative analysis of travel videos to China on YouTube, reveal-
ing the strengths and limitations of the “other” perspective in spreading the Chinese voice on social
media platforms. The study finds that overseas audiences are more inclined to accept videos that
break traditional stereotypes and showcase real life. At the same time, compared with domestic
videos, these overseas videos have limitations in deeply exploring and conveying Chinese culture.
Based on these findings, the article proposes suggestions for bolstering the domestic portrayal of
the national image. It suggests focusing on authenticity, attention to detail, and the nuances of cross-
cultural dialogue within promotional materials, as well as leveraging the power of audio-visual sto-
rytelling to boost the appeal and emotional resonance of videos. Furthermore, the study also sug-
gests that local cultural tourism departments should deepen cultural promotion, improve external
publicity and language communication, in order to promote the effective global dissemination of
the Chinese voice and the positive shaping of the Chinese image.
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Table 1. Part of Basic data of overseas tourism videos in China (as of September 25, 2024)

= 1. BRI B R RAERRIFLSAE A BURELLT 2024 £ 9 B 25 H)

KATE RUSH A4 PR MEH P TR
Two Mad Explorers China is Better Than We Expected: Our First Day. 331k 13k 2858
ksquared I Went to a COMMUNIST Museum in CHINA (Not What I Expected) 129k 7k 1995
JetLag Warriors Rural China SHOCKED us! (Did not expect THIS...) 82K 4.2k 523
Jack Aynsley Travel This is How Muslims Live in China 1001k 19k 7283
Joel Friend CHINA is NOT what we expected. FIRST 24 HOURS in Beijing 1000k 23k 3962
Travel With JO Vegetables fruits and Gro(c}ei:g/ é(xziilesriiﬁ gcgﬁia fPhone at cheapest. Indian 109k 2.1k 1096
Because I’'m Lizzy How Dangerous is China at Night?? 372k 11k 1886
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AR 5 ELRS . ll1, JetLag Warriors 7EJ@os H PRAR N 57 Jo OB RRARIS [ 17 2 300 0 D 11 7 R AR
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