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Abstract

Under the background of the rural revitalization strategy, the rural tourism industry is in the pro-
cess of vigorous development. Short videos play a huge role in promoting rural tourism, with ad-
vantages such as efficient dissemination speed, cross circle dissemination ability, and considerable
cost-effectiveness. This study found that the dissemination strategy of rural tourism short videos
should include building distinctive tourism brands, making reasonable use of internet meme cul-
ture, forming live streaming teams, and maintaining positive interactions with audiences. By
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optimizing the dissemination strategy of short videos, it is possible to enhance the visibility and
exposure of rural tourism destinations, promote the development of the rural tourism industry, and
help achieve rural revitalization.
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