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Abstract

With the development of the times, new media platforms are increasingly integrated into our lives.
From “omni-media” to “convergent media”, with the strong support of technology, the media is in a
period of rapid development. Our media ecology is also changing. The users of the platforms have
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formed a closely-knit network with strong stickiness, and the flow of information is much faster.
However, for various reasons, the development of intelligent media has shown a weakening of news
value, a loss of news ethics, and an intensification of “post-truth” issues, which have brought new
problems such as privacy protection, algorithmic bias, and false information to traditional news
ethics. Against the backdrop of the development of the journalist profession, journalists must adjust
themselves under new technological conditions to better integrate into the new technological envi-
ronment. Upholding professional spirit is a major mission for journalists. Under the premise of en-
suring the quality and credibility of news, it is necessary to adhere to basic professional ethical
standards. This requires the government, platforms, media, and audiences to work together, follow-
ing the principles of human nature and collaboration, to find a balance between news ethics and
technological ethics, and to promote the active role of intelligent media in building a new main-
stream media platform and improving the public opinion governance system. With the widespread
application of artificial intelligence in the media industry, “intelligent media” has emerged. Industry
practitioners are also changing their cognition, attitudes, and even working methods accordingly.
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