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Abstract

Idol economy has long created good economic benefits. Because of its strong communication struc-
ture, it can have a huge impact on cultural communication. This article starts with the development
model of idol economy in China, Japan and South Korea, analyzes the application and effectiveness
of idol economy in the dissemination of traditional Asian culture in the three countries through
case studies, and summarizes the development and application characteristics of the three coun-
tries.
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BBAAEG R L IR AT R EBRE SO NHRHHE B SRR . (X, BIREE
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- B MR E S S AT AR . TERRET T, i T AREE IR IR A AR
P, SRR B SRR, SRR 2 B R AT N JEgiih, X 2020 SRR EE G LS A
BEO AR E] 1300 27u AR, KT 70% 38 B A H # 2 A IREIE S 200~500 JT[2]. BEBREFR 1=
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MG, Bl H R R A R IS R H R, 15 50 AR I 77 1R 25 2B i T R
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Fl—ANES, B 2AVRESGIEMS LIRRFEID T 5162 RN, HIRE S 2 md HE gk
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Figure 1. The main forms of income for “Super Girls”
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20 22 90 AR AP 5 BRI (TR “ERIR 7 ——7E) S RAR R E ARG, RESESE: Mk e
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Figure 2. The economic benefits of idol economy in China, Japan and South Korea at different stages of development
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