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Abstract

With the widespread use of mobile internet and smartphones, short videos have become a new form
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of media favored by young users. Short video platforms such as Douyin and Kuaishou have become
important channels for young people to obtain information, express emotions, and exchange views.
Against the backdrop of social change and information explosion, the younger generation has de-
veloped unique aesthetic tastes, behaviors, and cultural preferences, which constitute the charac-
teristics of youth subcultures. Young people present their self-claims, express individuality, and ful-
fill emotional needs through short videos. At the same time, short video platforms also bear the
responsibility of guiding the formation and dissemination of youth values. Self-claims and value
guidance, as research focal points, are of great significance for understanding the expression of
youth subcultures in short video communication. This study adopts participatory observation and
in-depth interviews to explore the impact of short video communication on the expression of youth
subcultures, especially in terms of self-claims and value guidance. The research finds that short
video platforms promote the dissemination and expression of youth subcultures, while also bring-
ing some issues regarding value guidance. Therefore, this study aims to provide theoretical support
and practical guidance for youth subculture research and short video communication management.
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Table 1. Interview object code table
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Table 2. The expression of self appeal of 8 respondents in the dissemination of “youth subcultures” short videos
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Table 3. The influence of self values by 8 respondents in short videos related to “youth subcultures”
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