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Abstract

With the rapid development of Internet technology, new media marketing communication has grad-
ually become an important means for enterprises to obtain market share. An increasing number of
enterprises and organizations have begun to use new media technologies and platforms to carry
out brand promotion and marketing activities. As a unique means of communication, auditory sym-
bols are playing an increasingly important role in new media marketing. More and more new media
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marketing activities have begun to use auditory symbols to enhance brand awareness, increase con-
sumer engagement and loyalty.
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Figure 1. Theoretical model of research on new media marketing communication strategy under auditory symbols

1. S TR EHE R R IR R

I AR R IR N 9 0 A K 2 [

P AR 220 T 5 A S AR AR R (s R D EAT o E B IR . 4 WE (W1 Mehrabian & Russell,
1974)5# 1 7 AR AT 5 (BLFE T 3T 5 ) 26 1 VA a8 Hh B B, 48 75 2 vl LUK I 9 38 I 1S 28 OB
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