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Abstract

Inrecent years, against the backdrop of China’s proposal to enhance its international communication

SCES| BTN 7GR AR [ PR A b R T B SR B AL R, 2025, 13(4): 415-419.
DOI: 10.12677/jc.2025.134064


https://www.hanspub.org/journal/jc
https://doi.org/10.12677/jc.2025.134064
https://doi.org/10.12677/jc.2025.134064
https://www.hanspub.org/

capacity, local discourse has become a crucial part of the construction of the international communi-
cation discourse system. On the new journey, local mainstream media should undertake more inter-
national communication missions and explore and innovate on the path of international communi-
cation construction. This is not only an urgent task to respond to the national strategy, enhance the
country’s cultural soft power, and safeguard the ideological front, but also an effective way to increase
local visibility and promote cultural exchange and mutual learning. This article takes the short video
communication works of Sichuan’s provincial mainstream media as an example to study the con-
struction of the core competitiveness of local media in international communication, and analyzes
the communication strategy of telling big themes through small entry points from multiple perspec-
tives. It is necessary not only to make good use of the vivid local story materials, but also to focus on
emotional resonance and dig out unique cultural symbols, integrating local stories into the Chinese
story and strengthening communication with the world.
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