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Abstract

Weibo is an important part of new media, characterized by its fast and timely information dissemina-
tion. With the rapid development of social media, meteorological Weibo has become one of the im-
portant platforms for meteorological services. Since the “Ningbo Meteorological” Weibo was launched
in 2011, it has evolved from a fixed daily forecast of 5 messages to dozens of personalized forecasts
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per day. With the advancement of technology and the diverse needs of users, the “Ningbo Meteorolog-
ical” Weibo has been constantly innovating. By combining various forms such as short videos and
graphic content, it has enhanced the interaction and communication with users, improved the service
quality, and the user satisfaction has increased year by year. Currently, it ranks among the top ten
Weibo accounts in the national meteorological system. At the same time, with the continuous increase
in the number of followers and reading volume, challenges have also emerged. In response to the cur-
rent operational challenges of “Ningbo Meteorology” Weibo, strategies such as constructing a strict
review system, carrying out diverse interactions, increasing technology research and development,
and promoting cross-platform and cross-regional collaboration will be implemented in the future.
These efforts aim to provide the public with higher-quality meteorological services and contribute to
enhancing the society’s disaster prevention and mitigation capabilities.
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Figure 1. Live Interactive Activity of “Summer Solstice”
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Figure 2. The Changes of Weibo Data from 2022 to 2024
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