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Abstract

Under the background of new media technology profoundly changing the pattern of information
communication, this research focuses on the improvement of the communication efficiency of red
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tourism among college students. Through 500 valid questionnaires from 20 universities, the com-
munication data monitoring of 12 red scenic spots and the analysis of empirical cases in Yan’an and
other places, it is found that there are three core problems in the current communication: content
translation, misplaced channel adaptation, and insufficient emotional resonance. The paper puts
forward the trinity communication model of “youth discourse reconstruction—scenario-based com-
munication—participatory interaction”, combined with innovative forms such as AR script Kkilling
and UP master co-creation, to build the “touch—interactive—Identification” communication closed
loop. Data show that the visiting rate of college students in scenic spots using the new strategy in-
creased by 27.3% on average, and the amount of secondary transmission on social platforms increased
by 4.8 times, providing a replicable practical path for the intergenerational inheritance of red cul-
ture.
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Table 2. Multi-dimensional communication matrix featuring high-frequency brief content + deep interaction
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Table 3. Comparative study on the communication effects of Yan’an red tourism
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