Journalism and Communications 7% #$l 2, 2025, 13(4), 688-695 Hans X
Published Online April 2025 in Hans. https://www.hanspub.org/journal/jc

https://doi.org/10.12677/jc.2025.134101

5. & Flm: ﬁlﬁiﬁ"ﬁfﬁ?ﬁﬁlﬁiﬁ{'—ﬁ
*ﬁiﬁﬁ%_EﬁSI‘E@E EHR

»
ALSCE R 27 g 1l A% 4 2 Be bt

Wk H . 20254F3 200 FHER: 20254F4H16H; KA HI: 20254F4H24H

R

RN ERCBAF X BFI R, B RS RS 557303 1 £ A B B R ITRI E L
R, BIFUEB DRURAEFINER, RAMKREE. FEWLTTREREFATE, ERBREARE
MR ERF & RERBTIHEEAR AR BINERTFERAFTER. EHIH . TEERK
FHEHTAERE. SR, R REETHOEER, AR T EHFTFenMBEdEAFE. B
B RA o SEHERE ], BRI B R AR .

K
X@YEhE, FLEETE, ik, DRUREFNER

Symbols, Media, and Interests: A Study of the
Intensity of Control and the Change of
Subjectivity of Key Laborers in Commercial
Live Streaming Platforms

Qin Su

School of Journalism and Communication, Beijing Institute of Graphic Communication, Beijing

Received: Mar. 20", 2025; accepted: Apr. 16'™, 2025; published: Apr. 24, 2025

Abstract

Commercial live streaming has become an emerging form of digital labor, and the control strategies
behind it and the construction of workers’ subjectivity have become important issues that need to
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be resolved. With the help of Marshall’s four factors of production, the study adopts qualitative re-
search methods such as cyber ethnography and semi-structured interviews, and selects a num-
ber of representative commercial live streaming platforms and their key laborers as research
subjects. By examining the content production, dissemination mechanism, management strategy
of live broadcasting platforms, and the work experience, identity, and rights and interests of work-
ers, the study reveals how live broadcasting platforms exercise control through technical means,
media management, and distribution of benefits, which in turn affects the construction of work-
ers’ subjectivity.
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Table 1. Interview respondent information sheet
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Figure 1. The dynamic transformation process of the subjectivity of key laborers in commercial live-streaming platforms
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Figure 2. The dynamic transformation model of the subjectivity of key laborers in commercial live broadcasting platforms
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