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Abstract

Cross-cultural communication is increasingly becoming an important topic in the inheritance and
development of Chinese culture. On the one hand, culture, as the representative of a country’s soft power,
plays a role in promoting cultural exchange and understanding, and enhancing the country’s soft power
in the process of foreign dissemination. On the other, due to the existence of cultural discount, the
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promotion of traditional Yanzhao culture has not been able to achieve good results, so it is necessary
for relevant subjects to seek to weaken the impact of cultural discount from various aspects, to help
traditional Yanzhao culture go out of the country and to the world, and make continuous progress to-
wards the goal of a power.
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