
9 772330 476008 60



Journalism and Communications, Vol.12, No.6, 1375-1688 
新闻传播科学, 12 卷 6 期 
Published Online December 2024 in Hans (https://www.hanspub.org/journal/jc) 
 
 

 

 
TABLE OF CONTENTS 

目    录 
 

“英雄”图像符号的塑造 
The Shaping of the “Hero” Image Symbol 

姜晔 .......................................................................................................................................................................... 1375 

数字平台与劳动异化：以哔哩哔哩弹幕网为例 
Digital Platforms and Labor Alienation: A Case Study of Bilibili 

许洋 .......................................................................................................................................................................... 1382 

YouTube 上中国旅游形象重塑：“他者”视角分析 
Reshaping China’s Tourism Image on YouTube: An Analysis from the  
Perspective of “Others” 

张客 .......................................................................................................................................................................... 1389 

哈尔滨冰雪大世界“冰雪文化”品牌形象塑造研究 
Research on the Brand Image Building of “Ice and Snow Culture”  
in Harbin Ice and Snow World 

李嘉馨 ...................................................................................................................................................................... 1396 

马克思主义社会科学方法指导人工智能新闻探析 
Exploring the Guidance of Marxist Social Science Methods on Artificial Intelligence News 

郑紫薇 ...................................................................................................................................................................... 1401 

5A 模型视角下电影《消失的她》的新媒体营销传播策略研究 
The Study of New Media Marketing Communication Strategies for the Film  
“Lost in the Star” from the Perspective of 5A Model 

肖江莲 ...................................................................................................................................................................... 1405 

以声为媒：有声阅读对声音传播形式的创新研究 
Using Sound as a Medium: Innovative Research on Sound Transmission Forms  
in Audio Reading 

黄雯妍 ...................................................................................................................................................................... 1411 

中学微信公众号建设的现状及改进策略 
The Current Status and Improvement Strategies of WeChat Official Accounts  
Construction in Middle Schools 

杨琳，李晓琦 .......................................................................................................................................................... 1418 

校园消费文化的表现形式以及内在文化逻辑 
The Expression Form of Campus Consumer Culture and the Internal Cultural Logic 

陈聪冲，陈欣宇，支梦晴 ...................................................................................................................................... 1425 

https://www.hanspub.org/journal/jc
https://www.hanspub.org/


Journalism and Communications, Vol.12, No.6, 1375-1688 
新闻传播科学, 12 卷 6 期 
Published Online December 2024 in Hans (https://www.hanspub.org/journal/jc) 
 
 

 

“元宇宙美学” 
“Meta-Universe Aesthetics”  

方婉怡 ...................................................................................................................................................................... 1430 

影视音频后期中多声道制作技术的应用研究 
Research on the Application of Multi-Channel Production Technology in Film  
and Television Audio Post-Production 

宁翊彤 ...................................................................................................................................................................... 1436 

电影《一闪一闪亮星星》的仪式感营销路径研究 
Research on the Ritualistic Marketing Path of the Movie “Twinkle, Twinkle, Bright Star” 

杨蔚晴，李莉 .......................................................................................................................................................... 1441 

人工智能在广播电视编导剪辑中的创新实践与挑战 
Innovative Practice and Challenges of Artificial Intelligence in Radio and  
Television Directing and Editing 

胡佳艺 ...................................................................................................................................................................... 1447 

民族服饰写真的新媒体传播 
New Media Dissemination of National Costume Photo 

赵媛媛，梁晶晶，易玉萍，王晓菲，柳旭 ........................................................................................................... 1456 

智能传播时代老年群体新媒介素养的现状及提升策略研究 
Research on the Current Status and Improvement Strategies of New Media Literacy  
among the Elderly in the Era of Intelligent Communication 

张依琳，高正瀚 ...................................................................................................................................................... 1462 

论网络自制综艺《奇葩说》的成功之道 
On the Success of the Online Self-Produced Variety Show “Qi Pa Shuo” 

李曼，邱燕 .............................................................................................................................................................. 1469 

论人工智能新闻写作对传媒专业大学生就业的影响 
On the Impact of Artificial Intelligence News Writing on the Employment of  
Media College Students 

朱丽亚 ...................................................................................................................................................................... 1475 

银发群体的社会再融入 
Social Reintegration of the Silver-Haired Group 

邓民谣，张瑶 .......................................................................................................................................................... 1481 

论短视频文化现象 
On the Phenomenon of Short Video Culture 

张金烁 ...................................................................................................................................................................... 1489 

生成式 AI 赋能教育出版研究 
Research on Generative AI Enabling Educational Publishing 

武子怡 ...................................................................................................................................................................... 1495 

https://www.hanspub.org/journal/jc
https://www.hanspub.org/


Journalism and Communications, Vol.12, No.6, 1375-1688 
新闻传播科学, 12 卷 6 期 
Published Online December 2024 in Hans (https://www.hanspub.org/journal/jc) 
 
 

 

群像综艺的社群构成和情感研究 
The Community Composition and Emotional Study of Group Variety Shows 

康明慧 ...................................................................................................................................................................... 1501 

乡村治理中的广播之响 
The Role of Radio in Rural Governance 

许梦琦 ...................................................................................................................................................................... 1508 

社交媒体中青年群体婚恋观的网络话语分析 
Semantic Network Analysis of Young People’s Views on Marriage and Dating in Social Media 

邹丹凤 ...................................................................................................................................................................... 1514 

大众文化视域下对“玩工”数字劳动的解读 
Interpretation of “Playbour” Digital Labor from the Perspective of Popular Culture 

林丽思 ...................................................................................................................................................................... 1522 

新闻资讯类短视频的传播发展现状研究 
A Study on the Current Situation of Communication Development of  
News and Information Short Videos 

宇野铃馨 .................................................................................................................................................................. 1529 

数字时代下的微信公众号：新闻传播的新动力 
WeChat Public Accounts in the Digital Age: A New Driving Force for News Communication 

Michely Isabel Zhu .................................................................................................................................................... 1535 

网络暴力信息治理的法治实现 
The Realization of the Rule of Law of Internet Violence Information Governance 

刘慧影 ...................................................................................................................................................................... 1544 

纸媒重“声”：报业数字音频化实践图景 
The Press’s Return to the Voice: A Landscape of Digital Audio Practices  
in Newspaper Journalism 

方永琼 ...................................................................................................................................................................... 1551 

语义出版的概念及其应用简析 
A Brief Analysis of the Concept and Application of Semantic Publishing 

杨鑫慧 ...................................................................................................................................................................... 1559 

互动视频广告对用户参与度和购买意愿的影响 
The Impact of Interactive Video Advertising on User Engagement and Purchase Intention 

付贯婷 ...................................................................................................................................................................... 1565 

误读与破局：跨文化传播中的“龙文化”分析 
Misinterpretation and Breakthrough: Analysis of “Dragon Culture”  
in Intercultural Communication 

冯晓坛 ...................................................................................................................................................................... 1573 

https://www.hanspub.org/journal/jc
https://www.hanspub.org/


Journalism and Communications, Vol.12, No.6, 1375-1688 
新闻传播科学, 12 卷 6 期 
Published Online December 2024 in Hans (https://www.hanspub.org/journal/jc) 
 
 

 

收集散落的乡愁：抖音短视频对厂矿子弟记忆的集体书写 
Collecting Scattered Nostalgia: The Collective Writing of Factory Workers’  
Children’s Memories on TikTok Short Videos 

梅明丽，李焱婕 ...................................................................................................................................................... 1579 

主题出版在“讲好中国故事”中的价值分析 
Analysis on the Value of Thematic Publishing in “Telling Chinese Stories Well” 

薛松婷 ...................................................................................................................................................................... 1586 

网络直播现状研究 
Research on the Current State of Live Streaming   

Young Yook Kim ........................................................................................................................................................ 1592 

乡村振兴视野下乡村文创品牌 IP 的传播路径探析 
Analysis on the Communication Path of Rural Cultural and Creative Brand IP  
from the Perspective of Rural Revitalization 

夏静静 ...................................................................................................................................................................... 1606 

《俗女养成记》：女性形象的重构与身份突围 
“The Cultivation of Common Women”: Reconstruction of Female Images and  
Breakthrough of Identity 

蒋雪 .......................................................................................................................................................................... 1612 

“银色数字鸿沟”：智能化背景下中老年人的数字化生活 
“Silver Digital Divide”: The Digital Life of Middle-Aged and Elderly People  
in the Context of Intelligence 

曾姝敏，刘旸 .......................................................................................................................................................... 1619 

好莱坞科幻电影在中国的跨文化路径及其传播启示 
The Cross-Cultural Path of Hollywood Science Fiction Movies in China and  
Its Communication Enlightenment 

陈纤纤 ...................................................................................................................................................................... 1627 

音乐 APP 用户体验分析和优化建议 
User Experience Analysis and Optimization Suggestions for Music APPs 

李响 .......................................................................................................................................................................... 1632 

图书出版品牌“理想国”的创意传播 
Creative Communication of the Book Publishing Brand “Imaginist”  

肖佳宜 ...................................................................................................................................................................... 1638 

网红经济时代“私人订制”模式的创新研究与实践 
The Innovative Research and Practice of “Private Order” Model in the Era of  
Internet Celebrity Economy 

李星浩，张杨 .......................................................................................................................................................... 1648 

https://www.hanspub.org/journal/jc
https://www.hanspub.org/


Journalism and Communications, Vol.12, No.6, 1375-1688 
新闻传播科学, 12 卷 6 期 
Published Online December 2024 in Hans (https://www.hanspub.org/journal/jc) 
 
 

 

短视频视阈下河北伏羲文化旅游品牌形象塑造路径研究 
Research on the Path of Shaping the Brand Image of Hebei Fuxi Cultural Tourism  
under the Perspective of Short Videos 

赵越，王文 .............................................................................................................................................................. 1654 

情感元素在广告中的表现与运用 
The Expression and Application of Emotional Elements in Advertising 

鲁海洋 ...................................................................................................................................................................... 1661 

新媒体视域下高校师生形象在短视频中的塑造与传播研究 
Research on the Shaping and Dissemination of the Images of College Teachers and  
Students in Short Videos from the Perspective of New Media 

隋昕诺，张競文 ...................................................................................................................................................... 1666 

基于胜任素质模型的出版专业学生版权素养探析 
Analysis of Copyright Literacy for Students Majoring in Publishing  
Based on the Competency Model 

李欣宇 ...................................................................................................................................................................... 1672 

国际传播语境下微纪录片的叙事策略探析 
Analysis of Narrative Strategy of Micro-Documentary in the Context of  
International Communication 

李甜甜，张锦，周宇迪 .......................................................................................................................................... 1677 

新媒体时代传统媒体与新媒体融合发展探讨研究 
Research on the Integration and Development of Traditional Media and New Media  
in the New Media Era 

李莹璇 ...................................................................................................................................................................... 1683 

https://www.hanspub.org/journal/jc
https://www.hanspub.org/

