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Abstract

From the traditional folk art to the present use of new media for art communication and presentation,
through the investigation of the cultural forms of the northeast, this paper explores the traditional
cultural forms of the northeast, taking into account the folk culture of the northeast, such as duet,
skits, folk art, shamanic culture, film and television culture. Through the investigation of nature and
humanity in Northeast China, it focuses on the study and investigation of folk art in Northeast China,
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aiming at the study and dissemination of northeast folk art such as paper cutting, shadow play, embroi-
dery, pottery, large pattern cloth and other forms, and deeply digging and extracting the elements and
symbols of folk art in Northeast China. With the development of new media, the Internet and other
forms of new media communication have emerged. The form of film and television has changed
from TV in the past to short video, we-media and other forms of communication through the Inter-
net and mobile phone platforms. This paper tentatively discusses the problems existing in the brand
promotion of Northeast folk art on the short video platform, discusses how to spread the northeast
folk art more deeply in the short video, which is very popular and fast at present, and how to publi-
cize it in a better quality, and puts forward the strategy research on brand promotion and commu-
nication.
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