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Abstract

In recent years, the rapid development of Artificial Intelligence Generated Content (AIGC) has fostered
the emergence of novel human-computer interaction modes, rendering traditional theories such as
Computer-Mediated Communication Analysis (CASA) insufficient to accommodate the technological
advancements and media transformations of the AIGC era. This paper systematically reviews core
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theories of human-computer interaction and communication, emphasizing the origins and develop-
ments of CASA theory, while conducting an in-depth analysis of AIGC technology’s features and their
implications for human-computer interaction. It argues that although CASA theory provides a founda-
tional framework for human-computer communication studies, its limitations have become increas-
ingly evident in explaining new interaction patterns and cross-cultural contexts arising from technolog-
ical evolution with the development of technology. The paper further notes that academia has expanded

» o«

the CASA paradigm through three main approaches—*“social cues”, “media agency”, and “social
scripts”—to adapt it to the needs of the AIGC era. Finally, the paper discusses future research direc-
tions for human-computer interaction theory. These findings provide a theoretical foundation for sub-
sequent research and enhance our understanding of AIGC’s profound impact on human work and life,
holding significant practical implications for advancing human-computer interaction applications, in-
cluding decision support and emotional companionship.
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1. 5|8

21 HAREORIIE B 2K, K&, ZHESREEIHARG R E R, SCUR K KR, I
AT AT ALRERL, [FR, FEEIERTE R I, e AN R E N A R, v AIGC
MERIRE ) SEER PR TR T . BT ATTED KRBT T, AIGC AMUSCAF T+ 22 i B 2K F)
71, EEZAE T MK TAESAE 720 REME NS AL Z B9 5 T4 T 51 TR 8 R gk iR
FEVME S A7 . SRTMIX AT EALEAR 5 AR IR R A R Sttt AR A5 3R A0 2 0 1 IR i i R I R
ZeME S Z et A%, STEEA 19845 [F B8 (Media Equivalence Theory) UA K& 28 Ll AWLAC BLEERHESE,
AL A4 73 BT (Computer-Mediated Communication Analysis, CASA), & & Hik. £ Tk, HA
PRI AN 0 ) Bl e R s o, MG TR B HE LS, BERBARKBNET R, HEN
AR Be At 2 OGS . A SCK REMBEIFLRR B WA T AN B AWLAL FE AT % 0 SCHR,
IRNHIHTHAE AIGC I AR AR BL Al 5 St g

2. ANNLESHRSFE

BEE S BHAR . BTSN EEKRE, DU 2 MR A SIS 2 %A, AT R i
I B AR TT B AR AR TG S IE [F S AR B FEBE T HR YuE e A BB 1 50 2
T, AWLZE H (Human-Computer Interaction, HCT) I ME & w42 o AMLAZ EL, v DAKE E SO U APLEAR
TH, EHETHPSTEIRSGEEE BAE S AN EE. BAME, HC EEFFRNE A
AL A B R[], BEME— NS, RBIF ) FH (User Interface, UI), AN5iH5HL2 4%
. ZHAE BB RIE . H Ol XA PN 2 R BT BRI, EATE TR G A A D Y
HEMPERE, mANRREHEAER 7 NEIE R XABHEPPLE SR NN RiE ., b/, I
HAEANEES T, MEaSRMBEEAS, LES AL EGERAR, WARMIREHE P 20 0
HEAT TN R TT (2]
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A A SRR R N5 N Z I8 SRR AR AR, ALDEENLEAE Ry, AR DL AR 2
=, BAAARBEMNT A NIRRT E. Bk, Bkl r5: 5 146 LB & (Human-Machine
Communication) IR FHT I RE 4 18 1 AR A VERE , $R T WA 155 NS HLAR Z 18] A9 9% 38 LA S Ll A ML
AR T R AN L, ATE EZ LIRS SMmA . & 2 B0, & AINIEE
PR AR, LA AT TR AR, JRAE RN gE . B E H AR AR LA,
NS 5T T3]

3. AERHREHR

(—) CASA Fip i H

ENWZ B NHUERRES AT, EAFARAIRREMEA L, BT, HbryAE 20
gt 90 A MEXT ANHUE BSOS I T FREm AL e . Hep, HEEIHEmERH AR H v H]
& o gr(Cliff Nass)5 H [ B\ 2 3 [F]$2 H ) CASA (Computers as Social Actors)BLiy, B AiZ4ek i H
R I RZ O BER . BOR CASA B A WAL T ARG, (H2 T W 7SN BIE EE
Ko CASA BEARHIIZ O —— 1A AF A BB (Media Equation), PRZIE7R 15+ M EIREA e
[4], NEESEHEN TR RN M EARIITAZ IR, REMIIES Z SRR NS, HILL W T
e N TR BESF N AUNE BB NSRBI AL SSAKAE[S], FENEN BoRE “BEN 7 5 AR 555, Sl 7 —Fb
IWHI B “SEREL” o XFE—K, CASA B HBGS BRI N BRAS A U 5 AHIAL BN SR, 5ok A AE
TE T N2 [0) () A 2 R A R R0 (6 e R R B AW LR R o

(Z) CASA Hig R R

I =8N FARR R, CASA BEAR [ LA 46 [F B AK I R B0 HH s S M B R ) 5 8 R 7,
RO E G B A MR RS . FENIABIEZECHE R A AT GG EIh fE, TR 38 RN
i, PR T AL RS SR R ] . SR, BEE BRI P S SR AT, &R
BENTEATI, SR FEES. BT KAV AN, CASA BTG E H s R i RBR T, 18wt
B ANAS BRI, XS SIS N N S AR KBS, YR s & 2 A VR
BAIER LY RE[6]. H AT A m s A 2 1. W e NLEE NIX — &R 1Ak 2. AL
PR REUTH CASA BRI N Bl 3 58 ELAL | 2

M S, REFARIIEE A S LR ARG — 3, (5 R0 k2% I i s g 7 —
ANBARAELL: BB IR AR T B AN AL IR AR ATEE (3] [7] (8] Hk, BEINRAKITHERET
BARIE AL R — B MBS, BARRAE A AR IR EARAEAE . B AR BE AN UR 1 18 1) JE A
B8, WoRJEEERE AR T U7

TERR AL 2 S )2 07, CASA BRI & WA T 7 ANUAL R I B A R B - F R,
RO TGP REAL, B EONRETE B AT I A AL 2 R AL AL AT R . 1K
47 MASA (Media-as-social-actor) B 18 JUEAE, 5 75 55 AERA M A 42 HEARRE A T AR IR 58 AR A o dh
1T8#E B A5 TIRE(6]

SR, A2 2 I A8 N SR 58 42 58 [F) O N RAL 0 AR S DR B A B, Al ] 329k N R e
BORT 7R, AR A, BRI AR RROIE N TR 2N RS S 9] [10].
BLAS N RAZ O A MR IR AR 9 N 2RI B L2 5 S A7 7, BB 41 ChatGPT S5 4L A AL & A e It 5 45
RIZRZE T RE S, HAR Rk 50 R A AT B Tk 3, Bz NS i B AR IL 0 545 Bg it . it
Gb, MASERSVEEEAL A B AL, HLES AHE AR S5 A N SR 4k, X0 R R AT B R T 5k oA E
B[ 11]. BEE “RN” PLEE AR RE, AAH s HEHRTREN A 5 224 AN NBERAE B i
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TR 12]0 DRI, S5 AL VR 9k 3 2 4 (i Ay R 2L B BpE SCI AT J ,  3k — WU ANN 7 A i 2% Ak
MRNIR TS, G TR e RS Rykm] . 63, HamE2 M EE . MEA I, Jree4sm . w8 tE R
AT ER K Rty R i AL 38 Jo A8 o I FLAE BB At 2 Bk

BEXPEE —ANUGE, BEEENBARH S, KRR R E 5T ARG 450 1) SRR
oy AHLEZ BAR PR W GHT, DLREA S TR T iz g, A B U O g I “ o iR
B SEFmEAVIMIEIE ST RBFR6][13]. RE CASA BB TN 7 AT G185 5 N b EL3h A L)
AR SHLAE NBBEAA AT B, ARSI EAREHE R, X—H IR [14]. FR, BEERARLES
M, ANRHEATRe R R —EHI. fre BTN AN E G 2 il S A . 1% LA = e A
HBEA FIAEAE S SRR, B ER ZI AN 283 R AR IR S i A 22 B hvu . Mk, %F CASA
FRL I URAOIIE 70 75 SR A T IR BRI LB MAL S A T BRI RRAER I S o Nt 47 0 O30 %
SCARJETH BRI R o« Nass TEH NS CASA B @b e, Al Refil it RV IR AFEES . &
B AL BERN. B3l 5SHANERNSS, DS AORIER[15]. KR Nass 25k, —
EIUE Aot EA MY RET CASA o, INNHSLERESFBUH S RMCEFE FR[16], A
PAZ A SRR IVBAR, TSRS RN ARSIk Re s R X et 28R, HPTE
SIEARAERET, AL S @A . SR, BT 2 B0t 7080 2 DUs Ak 7 T I A 2 2R R 1K
RI17] [18], HEEXEATHATX Sy, WHEA INEAIEAR RS LR ESCR M. ik MASA i
AFR 6], AURAN T 3&E MU AR AR R R e R ot 2t H 2 M S F5 22, 1 B X 5 S hi 4 R
FILARE SR AN [F AR SO [19], A B THE A AATRA A KT [20], 4456 50 A EDW I AHLE.B) .
CASA MK, MIES SRS AT — T AFTE R OB, X 5 fth A B 2l 1) O B AR A R v ih 22
BAR[21], RUARAT TR ZE R BAE L W] 55 55— A N2BAS iRt [4]. SRTM, Nass 4510 RIFEE “ANFEH
¥ NBRAZAE A 2 A S T AR 7 W S8 RGEH & & 5L, A 23 T REHr i i
BRI “ NFR T RIS MR E NSS4 [20], JF B KT B4 (Media agent) i€
X, BUMEAT IR T R B4 2 20 2R IR oA AL 2 B AR IR SR =1, bkl X e sk
it CASA JEBIIHLAR IR X PR BIRUE, FEAIMN “AE8R” o “BHAREE” o “thail
K7 ZHEAERY BT CASA ux, & U NEERET E R & AIGC WIS 7 M AT 00T .

() A5 AIGC WX BEREMR

ChatGPT %5 AIGC 1E #i AL A 0N TR BE, FF & BEAARER A 5 S0, T L AT T A I RS 5 A5 4
At NI 577 s 2 2166 7, DR I SRR R AR IC R 0 M 24 ) e gh tH— e i IO by, (2 B4
THRRZHEN LR, R T AR AR o EM ChatGPT KATLSK, A% H AT IRE%,
FEER T HE ARSI 20 Z 0 R ARTEE AR A R E RE S ARG BRI, Rt Es)
& ZEAMEF A, LB B RS B AATRAE S, RTINS G BRE. ZHEEER
M A, I T AR RS AR SR gy AR, VRN L R R S R A 1 (R R A
WA R[7], ChatGPT ) 12 N FH IETE MR AL AL IR FEAE LS, JL ) 28 o 2 1 ST VAR i) 22 LR
R AT VAR Y, T R AR RO A B VA B . Rkl L, BT 2 TR DA s B R e AR
5 ChatGPT H.A) A A L35 KU S5 ] R, (I AR 215 BEAEAT MR AERR JZ T, AR SR AIGC
A NNEE AR BIE FABLE] . AIGC BUE SRS IR FE 52 ST Re il ZHSRLARE ) Mk s BE R AL DL &
FEAG B AN T4 5 T PR AR By, TSR AR A . A BL N7 NEANAE BAR N IR
HE M AR CPERRRMEEE, a0 BRTIR, X T EEE AT ARG AR YA e IR, AIGC
R IE L MR OAER AL AR AR I 2 R b AR MR FE I piraty SR Ak 2 )/ 1,
FUERAT I CNARRL” B “FEILA” PSR,
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T AHLAZ AU B S BOR B IE R IR 5K ). EPR2 S H S6A R 58K CASA FLEfRIT
MITREEIR 2R, N AIGC IHAUT Rk g A AC a0 M AN E B HE SR 1 oot Bttt R
T AR R FEAT A AE 2 Je P — 5T, B AR I AR 2, THENLRRE . RO EZ 5 A
AL SRR A R RS 5 T7 i, BORSEER I R R AT RESEHL, T AMLA EL A Y 3 A
VB NIRRT SRR [ ORTE AL

ST, EEESANOAMEIR, WIS IRRRE “ TRV A, RS, R SE
Gy CNRKAE” SRR I, XME A B RS o AL P ) A S AR ] AR
AEEE R, RARAPNEARRE. BEHEIENZLAS, HEEASRIEAANRER
MIREAA, SR TS IRIBR S AR A, FE 80 S B S A Rl 5 2 1) o SE R IR A 3R AR 3

EHEWH

ARWN 2023 FEHTLE T FA SR AT ERE By B 35 SO 3 [ BR AL 7% 1 520 5 6 s
77 ORR, WHY%S: 23NDIC278YB.
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