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Abstract

Short videos, as the most mainstream form of information dissemination currently, have become a
common marketing tool for publishing companies during their transition. This paper explores the
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current marketing situation of short videos for books by publishing enterprises from the perspec-
tives of publishing enterprises, bloggers, and book authors’ accounts, analyzes the existing prob-
lems, and finally, based on the “New 4C Theory”, constructs a feasible short-video marketing model
for books from the four dimensions of “scene, community, content, and connection”, so as to help
publishing enterprises achieve effective progress in book marketing.
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